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Our label with the golden flower has

rapidly grown into a broadly visible

and positively perceived brand. Regular

recognition tests have confirmed

annual growth rates of five to seven

per cent.

This success is both a commitment and

a challenge. Not only must the tourist

profile of the brand be promoted, but

it must also maintain and increase its

value for the benefit of our guests and

partners.

Our new brand strategy underlines this

firm belief. A concise brand approach

with clearly defined instruments focuses

on our organisation as a quality-

conscious and reliable partner for

marketing activities that are successful

throughout the world.

Autumn is served.


	A strong brand for the industry

