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JAPAN FASHION
WINTER 84/85

BY BEATRICE FEISST

IMA / SCHLAEPFER
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RURIKO NISHIMURA FOR
CHIJI INTERNATIONAL




Not everything that comes out of Japan
is plain, flat and shapeless. Here through
the next pages follow the Tokyo road to
the intersection where

FAST MEETS WEST

JUN ASHIDA / SCHLAEPFER
TAKEO NISHIDA / ABRAHAM
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The first Japanese designer to be recognized in the
West, Hanae Moritoday heads a ¥40 billion fashion
empire. At its core are haute couture and ready-to-
wear lines, supplemented by a multitude of Mori-
designed accessories, bed linen, children’s and
men’s wear. Her fashion factories are scattered
throughout the world, from Japan where most of
her clothes and textiles are produced, to America,
France, Hong Kong and most recently China. A
member of the Chambre Syndicale de la Haute
Couture since 1977, she operates a couture house
in Paris, a showroom and boutique in New York, as
well as 60 boutiques in Japan. In 1983, sales abroad
amounted to about 30% of the firm’s annual
turnover. Despite a staff of 1200, the fashion giant
has essentially remained a family business, with
Hanae Mori’s husband Ken overseeing business
decisions, son Akira handling publishing ventures,
and younger son Kei managing the Studio V
boutiques.

Born in Shimane Prefecture in 1926, Hanae Mori
studied Japanese literature and fashion design. In
1951, she opened her first studio
and before long was designing cos-
tumes for Japan’s top film stars. On
her first visits to Paris and New York
in 1963, she became aware of the
potential of industrial ready-to-wear
production for the Japanese market.
After her return to Tokyo, she started
developing these new ideas. The tim-
ing was right and her fashion career
soared upwards on a wave of resur-
gent interest in fashions, coinciden-
tal with Japan’s postwar economic
growth.

Along the road to fame, Madame
Mori collected numerous awards and
a glittering nucleus for her increas-
ingly diversified holdings: the Hanae
Mori Building in Tokyo's fashionable
Harajuku district. Inaugurated in 1978,
these ultramodern headquarters also
house a string of boutiques, a French
restaurant, and a multipurpose audi-
torium called The Space, where the
annual “The Best Six” international
designer shows are staged.

While her designs cater to the more
conventional tastes of an interna-
tional clientele, Hanae Mori takes
great interest in the creative work of
the next generation. She is adviser to
the newly established Fashion Pro-
motion Foundation, which will pro-
mote Japanese fashion abroad and
provide backing to rising design tal-
ents. On the subject of quality, she
said in a recent interview that the level of quality in
Japan has been greatly improving. “But as far as
the absolute top range is concerned, we still can’t
compete.” This is the main reason why Japan’s
Number One designer continues to use in her
collections novelty silks and embroideries from
Switzerland.

&& /| have been using Swiss materials,
principally because of their exceptional
quality. 99
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KIMIJIMA

The most Parisian of the Japanese designers, Ichiro
Kimijima creates dreams in silk and satin that are
worn by elegant women on both sides of the globe.
A poet and architect who believes that women need
to dream of being beautiful, his entrance-making
evening gowns have purity of line, a sculptured
simplicity, always dramatized by a romantic detail:
a rose nestling in a cascading panel, a giant bow,
an oversized ruffle framing a plunging décolleté. It
is in these poetic adornments, and in his pure
colourations, that the sensitive couturier reveals an
artistic talent rooted in the traditional culture of his
native country. Yet, his designs are easy to wear.
“Creating clothes,” he explains, “is not an art with a
capital A. Clothes, above all, have a utilitarian
function. It is important that they are worn.”

On this basis the former interior designer built a
multimillion-yen enterprise, with head offices in
Tokyo and a branch office in Paris, providing work
for some 120 employees. His haute couture and
prét-a-porter lines are available at the Paris bouti-
que opened in 1979, his couture salon in Tokyo, five
directly operated boutiques in Japan
and numerous retail outlets in
France, England, America and Ja-
pan. Licensing agreements include
kimono designs, handbags, scarves,
umbrellas, furs and china ware.
Much of the fabric buying is done at
regular visits to Premiére Vision and
Ideacomo. Some of the most elegant
creations for next Winter feature
Abraham silks and sequined embroi-
deries by Schlaepfer. In the Summer
collections, Swiss cottons account
for about half of the fabrics used.
Explaining his preference for Swiss
fabrics, Mr. Kimijima says: “The qual-
ity is supreme. Furthermore, Swiss
mills are excellent on colorations.
They are able to produce the exact
shades | want. And another impor-
tant fact, they are very prompt on
deliveries.”

Continuously commuting between
Orient and Occident, art and an-
tiques collector Kimijima surrounds
himself with beauty and flowers
which he likes to arrange personally.
A charming host and hobby cook, he
entertains his Japanese friends in his
western-style house in Tokyo, and
“Tout Paris” in his Japanese-deco-
rated apartment in Paris. Born in
1929 and married, with two sons
studying literature and medicine at
Tokyo University, father Kimijima
takes pride in his older son’s budding
design talent. And — with a wink and happy smile —
he admits to his secret hope that Tatuhiro may join
the family business one day.

&k&As far as cottons are concerned,
there is nothing that compares with the
excellent quality of Swiss cottons.39
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“The essence of my design policy is to emphasize
the elegance of the mature woman with her own
distinctive personality and identity,” says Takeo
Nishida, the designer who pioneered high-class
ready-to-wear in Japan. His vivacity and youthful
appearance make it hard to believe that he has
been in the fashion business for thirty years.
Watching him work at the dressmaker's dummy,
draping a fold or tucking a pleat with masterly
deftness, it is obvious that his love for beautiful
fabrics and intricate cuts has not waned with the
years. He is a master-tailor in the best of couture
tradition who takes particular pride in his elegantly
tailored signature suits.

Gracious and generous in the traditional Japanese
way, Takeo Nishida's concern with the beauty of his
creations and the elegance of the women who wear
them is as alive as it was on the day he graduated
from Mohei-ltoh College in Tokyo to take up a
position as chief designer with a leading dress
manufacturer. Five years later, he founded his own
design studio and thus laid the groundwork for his
prét-a-porter company An Robe, es-
tablished in 1964, and his couture
house Boutique Takeo, opened in
1974,

Today, president/designer Nishida
heads a well-over ¥1.2 billion enter-
prise producing the couture line Bou-
tique Takeo, the ready-to-wear col-
lections An Elegance, Miss An, An
Knit and Sports An, wedding dresses
and licensed men’s wear designs. In
addition to the couture boutique in
Tokyo, other retail outlets include
corners at Takashimaya and Dai-
maru as well as specialty shops and
leading department stores through-
out Japan. From the early days, im-
ported fabrics have been the main-
stay of the collections. Mr. Nishida,
who likes to work with rich wools and
feminine sheer silks, particularly ad-
mires the colorations of Abraham
silks, the delicate handwork of
St. Gall embroidery houses and the
exceptionally fine weaves and finish
of Swiss cottons. A loyal customer of
Switzerland's textile industry for
many years, he says that about half
of his fabric imports emanate from
that country.

For his outstanding design talent
and his contribution to the develop-
ment of ready-to-wear in Japan,
Takeo Nishida has been honoured
with many national awards. His sea-
sonal shows at Hotel Okura in Tokyo
are always well-attended social events. His work is
inspired by his interest in the fine arts and the
traditional Japanese theater, notably the Kabuki
plays and Bunraku puppet theater.

k& The beauty of Abraham silks and the
handworked Swiss embroideries are
beacons of light in this world of mass-
production.99
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Jun ashida
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DA / BRUNSTAR

In Japan and elsewhere, the name stands for
clothes that are elegant and practical. This central
design concept and an exceptional creative talent
are the base on which the house has been expand-
ing in 20 short years into today’'s US$ 35 million
enterprise. A recipient of the Fashion Editor’s Club
Award in 1971, designer/manager Jun Ashida di-
rects from his modern Aobadai headquarters
branch offices in Tokyo and Osaka, the newly
opened Osaka boutique, four directly operated
boutiques in Tokyo, including the Ginza Ashida
boutique established in 1976 at the cost of ¥300
millions on the world’s most expensive ground, and
a staff of over 200 employees.

In addition to haute couture (3%), the de luxe
ready-to-wear line and the more moderately priced
casual range “Bon Weekend"” (97%), the former
exclusive designer to H.l.H. Crown Princess Michiko
also markets a fragrance line and holds licensee
agreements for a wide variety of products, includ-
ing fur and leather goods, fashion accessories,
aprons and bed linen. As a matter of prin-
ciple, retail prices at the more
than 200 sales outlets in Japan and
Europe are controlled, clearance
sales shunned and unsalable mer-
chandise taken back. This policy and
the emminently wearable style of his
designs have contributed much to
the confidence and excellent quality
image which the brand enjoys in
Japan.

Jun Ashida, whose private clients
include members of the Imperial
Household and the Diplomatic
Corps, wives of Prime Ministers, and
screen and stage personalities,
shows his collections twice a year in
Tokyo and, since 1977, in Paris. Swiss
fabrics are always prominently dis-
played, as Mr. Ashida finds them
“particularly amenable in forming
the silhouettes that | want to create
each season”. “It is also reassuring
to know,” he says, “that the goods
that will finally arrive will match ex-
actly with the original samples, and
that they will arrive on time.”

Jun Ashida was born in Tokyo in
1930, the youngest of eight children.
Against opposition from his surgeon
father and brothers who all entered
professions or joined the diplomatic
service, young Jun wanted to be a
designer. There was no fashion
school open to male students in
Japan at thattime, and he studied for
five years under Jun-ichi Nakahara,
a leading painter and designer. In 1953, he started
working as designer in Tokyo and before long was
appointed consulting designer at Takashimaya,
the most prestigious department store in Japan. In
1963, he formed his own company, Terukobo Co.
Ltd., which was later renamed and evolved into the
present multi-faceted operation.

&&/n my collections | use Swiss fabrics
because of their unwavering high qual-

ity. 99
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HIRORO R OSHINO

HIROKO KOSHINO / FORSTER WILLI

Inspired by the traditions of her country, Hiroko
Koshino’s ingenious look for Winter 84/85 revolves
around new proportions: a long silhouette with lots
of folded, draped and buttoned layers. Long
wrapped skirts, tops with shoulder fastenings,
raglan or kimono sleeves and asymmetric button-
ings characterize her contemporary Japanese
style. Another key element is her mixing of
materials, such as cotton with silk and man-made
suede. She has a preference for traditional Japa-
nese colours — black, charcoal grey and lacquer
red, and for cotton, linen and wool.

Talented and industrious Hiroko annually designs
four collections for the domestic market and two
international collections. In the past, Swiss cottons
and clean-looking Swiss embroideries have always
been part of her export collections, which are
produced in France and Italy and sold above all in
America. In addition to casual city sportswear,
children’s wear and a modern Japan look in fancy
evening wear, she also creates licensed designs,
mainly for blouses and knitwear.

The eldest child of a family whose
members are all in the fashion busi-
ness, Hiroko Koshino was born in
1937 near Osaka and later graduated
from Tokyo’s Bunka College of Fash-
ion. Together with her sisters Junko
and Michiko — both well-known de-
signers in their own right — she
started designing and making-up
clothes at home. After a three years’
appointment as exclusive designer
for the young ladies’ corner at Ko-
matsu Ginza Store in Tokyo, she
returned to Osaka in 1964 and set up
her own company. In the years that
followed, the young design talent
found little spare time for her favour-
ite sports, golf and skiing.

Hiroko Koshino is the first Japanese
designer to show a collection in
Rome (1978) and the winner of some
of the most coveted fashion awards.
This year sees the launching of a new
kimono collection featuring her
patchwork and modern geometrics
silk prints in traditional colours. After
establishing her own boutique in
Milan last year, she opened two fur-
ther boutiques in Paris and New York
this Spring. In addition to her own
boutiques in Japan, her corners at
department stores and franchised
specialty shops, there are now numer-
ous retail outlets all over the world
offering Hiroko Koshino's transcen-
dental “East-meets-West" designs.

k& have always admired the exception-
ally fine weaves of Swiss cottons and
their superb finish.99
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BUNKA
COLLEGE OF FASHION

1. Bunka College of Fashion, Tokyo: Japan's
mint of young fashion talents. — 2.+ 3. Teach-
ing traditional kimono making and modern
industrial garment production.
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Established in 1920 as a small academy of dress-
making, Bunka College of Fashion today is Ja-
pan’s foremost mint of young fashion talents.
Among past graduates are such fashion big
leaguers as Kenzo Takada, Mitsuhiro Matsuda
and Junko Koshino. College president Chie Koi-
ke, a former student and active professor who
rose from the ranks, is one of a minority of
Japanese women holding high executive posi-
tions, and an authority on profes-
sional fashion education.

The college is part of the Bunka
Gakuen, a modern complex of insti-
tutes offering high school and col-
lege education in apparel design,
interior design, home economics and
languages. Located in the Shinjuku
fashion district of Tokyo, Bunka Col-
lege of Fashion offers facilities that
include a well-stocked library, a cos-
tume museum, an audio-visual re-
search library, laboratories and mod-
ern equipped workrooms where stu-
dents practice industrial garment
production. Once considered a school
for brides-to-be, it now numbers some
600 males among its 5,500 students.

Along with courses in fashion design
and business management, much
emphasis is placed on the teaching
of practical skills, such as cutting
and sewing. With more than 250,000
graduates to its credit, Bunka not
only functions as an assembly line
feeding new generations to an ever-
growing Japanese garment industry,
it is also an internationally recog-
nized leader in its field.

“Rencontre’ students met again

At the "“14th Rencontre du Jeune Talent” organized
by the Swiss textile industry in St. Gall in 1982, three
Bunka graduation class students represented Ja-
pan at this international meeting of young design
talents with representatives of the European fash-
jon industry. To Bunka President Chie Koike the
event was “a very profitable experience, offering
students the possibility to experiment with high-
class Swiss novelty fabrics and to gain experience
in international fashion design”. What has become
of the three participating Japanese students since?
While in Tokyo Textiles Suisses met them again:
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Yoshio Inagawa

After his graduation in 1983, Yoshio Inagawa joined the house of Yoiji
Yamamoto in Tokyo. He is now in charge of the jersey section. His
responsibilities include design of jersey dresses and separates, pattern-
making and fabric selection. Yoshio Inagawa, who considers jersey a new
and exciting material, works closely with Japanese mills on fabric develop-
ment, design and colorations. Of his participation in the “Rencontre” he
recalls: “I was forced to work with provided fabrics on given themes, which
was a new and challenging experience and eventually helped me to obtain
my current job against heavy competition from many applicants.” The
highlight of his visit to Switzerland was the party where he met designers
Jean-Paul Gaultier and Thierry Mugler. “In Japan,” he says, “there are no opportunities for fashion
students to meet with top designers.”

Although Yoshio Inagawa considers Switzerland a nice country, he prefers to live and work in Tokyo.
Talking about his future plans, he says he hopes one day to be able to design his own collection: a
contemporary look influenced by Japanese tradition and introducing his own ideas on fabrics and
apparel design.
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Takako Matsuki mARKEF

After graduation, Takako Matsuki stayed on at Bunka College of Fashion
as teacher of the styling class. Recently her design talents have once again
been recognized. She was awarded the Fashion Grand Prix sponsored by
Air France and will leave Tokyo in Autumn to study and work in Paris as
guest student of the Syndicat de la Haute Couture.
Takako Matsuki feels that the experience she gained in creating designs for
the “Rencontre” enabled her to successfully compete for the Fashion
%o Grand Prix. "My visits to Swiss mills, the beautiful Swiss landscapes and
. ’f@w cities have been a source of inspiration. | returned with new ideas on
- designs and colours, which | have been exploring ever since.” After her year
in Paris, the young fashion talent hopes to return to her native country to take up a position with the
Japanese garment industry.
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Believes there are many similarities between Japan and Switzerland, and
would like to live in St. Gall for a time. As she recalls: “Working with Swiss
fabrics was a wonderful experience. The visit to St. Gall not only widened my
horizon but also proved a strong recommendation when | applied for my
present job.”

Since her graduation in 1983, Yumiko Sonobe has been working at the
design atelier of Issey Miyake (Tokyo), men’s knitwear department. She
hopes to be gradually given opportunities to express more of her creative
talents. Although she enjoys working at Issey Miyake, her secret ambition is to
become an independent designer and to establish her own company one day.

Yumiko Sonobe
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The second generation

The influence of Japanese designers on western
fashion in the last couple of years is a much-
publicized phenomenon. Rooted in clothing
traditions that go back more than a thousand
years, Tokyo Style points fashion down com-
pletely new paths and paves the way for more
innovation to come. Hailed by some as the most
revolutionary fashion direction since Coco
Chanel and the Carnaby Street fashion of the
1960s, it is condemned by others as drab chic,
the dreariest of Plain Jane looks ever created.
No matter. After a minor Japan boom gener-
ated by designers Hanae Mori, Kenzo Takada,
Kansai Yamamoto and lIssey Miyake in the
1970s, the originality of Japan’s second-genera-
tion designers, such as Rei Kawakubo (Comme
des Garcons) and Yoji Yamamoto, is exciting to
western eyes. Totally opposed to the concept of
elegance, their asexual, loosely fitted clothes
emphasize body comfort, not body curves. Com-
parable to the jeans syndrome in its time, Tokyo
Style is a new form of rebellion appealing to the
very young and, as a form of inverted snobbery,
to the very wealthy.

Taking their cue from the kimono, the peasant
workwear and samurai body-armour of tradi-
tional Japan, new-wave designs are often made
up in rough-textured fabrics with a worn, beat-
up look about them. Yet they enjoy considerable
commercial success, and elements of the look
are gradually absorbed into the mainstream of
international fashions.
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The dualism of Japanese
fashion

But what is actually happening inside
the country which produced so many
original fashion designers in such a
brief period? Western-style clothes
have a relatively short tradition. It is
only in the last decade that the fash-
ion taste of Japanese women has
evolved. Today, they are among the
best-informed, their fashion aware-
ness is extraordinary. While Japan’s
120 million inhabitants are gaining in
stature, self-confidence and nationa
pride as a result of the country's
phenomenal economic growth, until
very recently Japanese designers had
to have the Paris stamp of approval
before scoring a home-run.

Tokyo still overflows with the world’s
most prestigious designer brands. Flat
clothes, which can be folded like ki-
monos and which have such an im-
pact abroad, are not much in evi-
dence on the streets, except in Hara-
juku, the city’s fashion hot-spot.
Round clothes, which follow the
shape of a woman’'s body and are
essentially European in concept,
make up the bulk of Japanese gar-
ment production. They are sold under
licensed brand labels, or — increas-
ingly —under the local manufacturer’s
own brand or the store’s private label.
With the youngsters setting their own
style influenced by French fashion
idols Montana, Gaultier and Mugler or
by their own new-wave designers, the
average Japanese fashion consumer
continues to favour updated classics.
More likely than not, the working girl
or executive wife will replace last Sum-
mer’s linen blazer and print skirt with
Fall’s equally classic college blazer
and tartan skirt. The May showing of
Fall collections in Tokyo and Osaka
abounded with the same men’s wear
styles, tweedy country-looks, over-
sized overcoats and sumptuous knits
seen in New York a month earlier. At
the upper end of the market, while the
daughter may shop at Issey Miyake's,
mother’s choice remains with Dior.
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A market on the move

Whether the prestige of European and
American labels cracks under the as-
sault of local brands will depend on
the depth of Japanese designers’ cre-
ativity. Paris, for one, has buckled to.
The latest haute couture collections
promoting the return of elegance and
curvaceous femininity are an unequiv-
ocal challenge.

In the meantime, Japan’s textile and
apparel industry finds itself in a situa-
tion similar to that of Germany in the
late sixties. Rising production costs, a
saturated domestic market, diminish-
ing consumption figures (1983. ap-
parel—2,3%) and low-cost production
countries at their doorstep force some
of the mills to branch out into more
profitable fields (electronics). Others
intensify their efforts in export mar-
kets, notably Europe and America,
thus endeavouring to improve an ex-
port volume which amounted to about
7% of a total domestic apparel pro-
duction worth US-$ 11,000 million in
1982. Yet, unlike Germany, in the do-
mestic market, the shift in consumer
preference to other prestige values,
such as housing, cars or holidays
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gramme in sophisticated overseas
markets and the top segment of the
domestic market are potential growth
areas open to high-quality, high-fash-
ion fabrics and garments, which the
volume-orientated domestic industry
may not always be able to provide.
Within these segments, Swiss fabrics
and Swiss embroideries find ready
outlets and continue to meet with the
confidence and esteem they have
been enjoying hitherto. Through their
longtime associations in Japan, Swiss
mills are not only aware of the chang-
ing market requirements. They are
actually exploring new avenues to
keep costs competitive while comply-
ing with Japan’s intricate distribution
system, which is based on traditional
structures, loyal co-operation and
mutual trust.
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FABRIC
BUYERS GUIDE

THE SWISS CONNECTION
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Promoting Swiss novelty cottons:
The Fabric Department
at Hankyu Department Store.
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Switzerland’s textile industry is well represented in
Japan. Through a network of local agents, close
contacts are maintained with the Japanese fashion
industry and retail piece goods trade. Some of
these mill representatives are old-established trad-
ing houses, some have been more recently estab-
lished. But all of them strive to bring to you the best
this country has to offer in novelty fabrics and
embroideries. Being local-based and Japanese,
they understand your problems and will assist you
in selecting, importing and financing your Swiss
fabric supplies.

On regular visits to European fabric
fairs, and through their close contact
with the mills they represent, our men
in Japan keep an eye on interna-
tional fabric trends and on the high
quality level and reliable deliveries
which you are entitled to expect from
your Swiss suppliers. They are your
link to one of the world’s most crea-
tive fabric and embroidery sources,
ready to serve you individually and
efficiently.

For your convenience, the following
Fabric Buyers Guide lists the firms
appointed to serve as your Swiss
connection:
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Hankyu Department Store Umeda, Osaka
I E E K B MEFH 00 B 2, T 1505

v
Hankyu Department Store, Osaka
26th to 31st October, 1984
Don’t miss the Swiss in Osaka. The time is the last Hankyu began as a railroad line. It was the first of its kind to open a
week in October, the place Hankyu Umeda Store. department store in Japan, 66 years ago. Today, the Hankyu Group
On 1,100 square meters, Japan's leading depart- operates two stores in Osaka, two in Tokyo, one in Kobe and one in
ment store hosts a tempting display of Kyoto, as well as overseas offices in Los Angeles, London, Paris and
Milan. Annual sales in 1983 reached almost Yen 250,000 mio. Total
Switzerland’s best selling floor space covers nearly 110,000 square meters. There are
food products and household ware, more than 5,000 employees working at Hankyu’s.
fashion accessories and underwear, The Swiss Week promotion is the first to be staged at Hankyu. It will
leather goods and sports equipment, be opened by the Swiss Ambassador to Japan, in the presence of
textiles and watches. the Consul-General of Switzerland to Osaka, the Governor of
Kansai Prefecture, the Mayor of Osaka, the Board of the Kansai
Swiss textiles Association Switzerland/Japan, and many distinguished guests.

Step up to the 7th floor where deli-
cate Swiss embroideries and high-
fashion novelty fabrics are displayed.
Feel the beautiful quality of fine-yarn
weaves, admire the centuries-old tra-
dition of open-work embroidery.

Swiss music

Listen to the folklore band, specially
flown in for the event. See the exhibi-
tion of old Swiss organs and music
boxes, on view for the first time in
Japan. If — after sampling Swiss food,
Swiss music, Swiss textiles — you are
tempted to visit the country of origin,
there is a tourist information booth to
guide you along.
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