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"TTîcre caw fee no commeraaZ adfertmng
wdffeowï cw/taraZ advertising and no cnZinra/

advertising tvi£/ionf towràm advertising."

Werner Kämpfen, Director (1960-1979)

"1% mnsi mainfain i/zis persona/ siy/e
in i/ze Zandscape, inviting onr visitors to Jznd

somet/zing speczaZ Zzere, too."

Gabriel Despland, President (1963-1972)

"I /fane Zearnt t/zat tZzere can fee

no ira/ tonmm zvit/zozzt a deep cn/fzzre

o/" zveZcozne and //o.spitaiity."

Dick Marty, President (1996-2007)

'/...,) Tonmm as t/ze driving/orce
/or prosperity as zveZZ as /or nnttna/

respect and/riends/zip feetzveen

tZzepeopZes 0/ onr too rid

Jean-Jacques Cevey, President (1978-1994)
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