Zeitschrift: Annual Report / Switzerland Tourism
Herausgeber: Switzerland Tourism

Band: - (2016)

Artikel: Born in the Bundeshaus

Autor: Schneider-Ammann, Johann N.
DOl: https://doi.org/10.5169/seals-685616

Nutzungsbedingungen

Die ETH-Bibliothek ist die Anbieterin der digitalisierten Zeitschriften auf E-Periodica. Sie besitzt keine
Urheberrechte an den Zeitschriften und ist nicht verantwortlich fur deren Inhalte. Die Rechte liegen in
der Regel bei den Herausgebern beziehungsweise den externen Rechteinhabern. Das Veroffentlichen
von Bildern in Print- und Online-Publikationen sowie auf Social Media-Kanalen oder Webseiten ist nur
mit vorheriger Genehmigung der Rechteinhaber erlaubt. Mehr erfahren

Conditions d'utilisation

L'ETH Library est le fournisseur des revues numérisées. Elle ne détient aucun droit d'auteur sur les
revues et n'est pas responsable de leur contenu. En regle générale, les droits sont détenus par les
éditeurs ou les détenteurs de droits externes. La reproduction d'images dans des publications
imprimées ou en ligne ainsi que sur des canaux de médias sociaux ou des sites web n'est autorisée
gu'avec l'accord préalable des détenteurs des droits. En savoir plus

Terms of use

The ETH Library is the provider of the digitised journals. It does not own any copyrights to the journals
and is not responsible for their content. The rights usually lie with the publishers or the external rights
holders. Publishing images in print and online publications, as well as on social media channels or
websites, is only permitted with the prior consent of the rights holders. Find out more

Download PDF: 14.04.2026

ETH-Bibliothek Zurich, E-Periodica, https://www.e-periodica.ch


https://doi.org/10.5169/seals-685616
https://www.e-periodica.ch/digbib/terms?lang=de
https://www.e-periodica.ch/digbib/terms?lang=fr
https://www.e-periodica.ch/digbib/terms?lang=en

He 2245, Erites

5.

‘ilbmhblntt.

et Jiitder Jeifing 138, Sajegang,

e Jiird

PSS Mot miT,
ob.‘!rbtagc abaen,

beim Pofibureay .,
Deyug unter Privatadreffe (G!ui}bnb}

E!Jt‘itttnndj, 28, Rovewbey 1917,

1 Jeit

Sniertions

: i
E@mmemmeﬁ5anﬁeismm! —

Hottingen
Redaltion: 7100, 7101, 7102 (nadls 7108) unp Denderei: 4495
L ﬁl"é“'"“i’l”'
e e < il jon : b Expedition: 6109 Goethefirake 10
‘) S:Elr!#“lin;b ' Sefemong 0 o ;J;f. 2&% . Tiiglich 8 Ansgaben Swoncen Hbteilung ; 6oy, Theaterfirafic 5 / Goetrirane 1o
e wee . » vk = s e ey e — e ——
";?1::“ :,:e’g:' g e g :lﬁ 8 in;n Der e::,gze;;"xz}ﬁ_zi; ;; TSR Sambet forg og4 Boublag [iix’ﬂlcmnlwntha Seftimnter Beamten gy ihrer
n . . HudC Do CnaTif 4 B A f ey P f,
Pollanb ’ e . 2— 54 by Sr qiot ver | 7 ! Defotbuny Bethanben waren, g gi roalgen.
: j > (8¢ Bic arofen Grwar. | g
ranreciq, @ngland, Rugrany, Frterifa . (Streifpd,) G 520 1450 E8ie bex "{,‘,‘,’,,::5,;,, e | 1

fanse sdnvcijtmnl! i
bten, ]

find mcio_l_bunasnuémekﬁn.

antt Bunbesras
arbeit sum e

-
Cidgenoffenfdars. | :2«;37%%[
Nationale LBereinigung fiie die ;’EErh_:rlmg be3 "&;;;f% s
Reifeverlenra, Bern, 27. Nov, 28 Yur tone
ftituicrenpen (Scncrarb.er;_nm minng mf.ﬁ&f?f},‘f’f,’:
der nationafen Vercinigung fiir die Forderang pez [ wwecoc

423 im Japre jo13 ficq

Jabre 1915,
HMargau,
W g Sambtag st Pe"
i i cine p
Heifeberfehrz, bie bcuec_ bormitiag um elf I!I)r ¥
im f%atinnnl;ntﬁfaar exdjjnet wurde, fandey fich 4
Mitglicber cin.

gebenten, pi
€6 Don ifny {nme
Deenveien ermps
ivillen die qe
M bei Qricqany
anverivant pahe
ife it indbefondere ¢
Dingabe ap ble &
e Ber Gienerar foin fan
M Danrlt ey, Lande
ol Wir Hoffen
Werde in por '!lorbe:eil!ms
i Sampfe forp, venrn ezt
in ‘Ilylimferfﬁlhma
t Ghre maden, fitr die
T8 i unjerey Nitte geary
bat. ®arin With audy cr pey fdydnften Lobn |
o | Tatioreit exblicon.«

Soaialbentoleatifge

on elfier politifhen Qer.
Anfrage erfaft
nn, Sta

bt ungeidichen gemady,
TNF b i per 2Abficht, Stinmen.
1t Yermeiden, erfndge id) die Wp.
ber fonmenpen Snlﬂberﬁnnh(lmn
tion abinjehien, Der Biifle; chaft
e i fiir Bl Sutranen, bai fie
Jahren Aeientt fat, D weif,
CR 1M Yeben ey Aevuotie  ge.
N gebe idy obne Giroll ypy Werbe
b bes Stadirates fiir Dad Wohl per
arbeiten, 0 biel in meinen Srdjten
i dhrige rbeit im

=

it h und
eral jeitlebe,

FOCL gty -
RAIB in Jiirigy fat, ie p

08, Vollgrechiv
iditet, feinen Riidtritg alg ‘Brix‘flbenl
md m‘-— Egerijo faaiulbemormtlfdycn Partei

Tlévt.

m bic Entwidiumg bey
vertehr.

lﬂllﬂl\'llll“(‘ll e
ng offenbart Titterfiche Cefinnung
o m f'u:m Gb e, S'J)lc Frage bes Ers
cgenjta; or Techung jivi
0 cfpreciung sivifdyen
feilung Play greipe, §‘ anfon e.
Anf die fultnrerfen Seiten  per Anges
Iegeneit itbergedens, Gefon

Bl £3 Tem Grofien N
heit t Der Seferent, daf e Cherridyienvnnr, "o benofratijge Rantong. | Setingsrates l‘
ey Jhone Aufgade’ per Berlebrisentrate  fein ratdjrattion hat nadh pen »4aidbOleN” Dejdofiey, ’”.",’ I fiir el
awerde, ueben den wittidaftliden Sufgapen A | bie fiir pie Sberridyteretiafmang aufgeftclite Gay. ;‘;" 'J""f%
Dl Dufturetlen, geifiigen Berlehes nidyt | pivatur beg Dertn Br. O, gy, Saittericylers, | Satitiag en o
i Vernadlffigen, Die g affer Stuthe. fallen su faffen ush dafitt Heren Beyirtsridier By, | Veaenfon 3
Irijte beg Boltesd ift n diefer Hinfidt Pasdler gn borticren,
famn vief gey,
ftinduis j

A finger on the political pulse e
i S u
Deparieniente p S itZer'and TOUrlsm fOCUSe
e, " 200 Ble Tatfase, Saf der sy | it pi ] Today, Sw
bed  Heren ﬁuirﬁrldmw ‘:}r.’Euo afs
eridit3fetre

ver,
%% | 3 e : keting role. In the past, howe

tar tatig ifi, dbic Frage cntitanden, op i &“‘:"’" it Ca“y on its mar

burd) cine SWanl bes Herrn Dr, gy aum ey, | Uellern I‘l‘l‘b’m"’l:

tiditer ble DBefttimmumg verlet 1oiirbe, baf nigyg | PUIT teild ag B,

, | el Vriider derfelben Behird.

aeqen g jelpf,

! ¢ ANYehdren dlirfen, .“(blrlmngm: 1
208 ijt bag | In  ber frcijinnigen Frattio

MM Mg gegen pie Iremden Anjgay. ATHnbia i

mgen ju verjditiefen, Toweit jie nj

: : occasionally
- Tourist Office
" Jiiale won g | feativabieinng, the SWISS Natlonal
® Ju ber firengery ifaliung; burg ,‘.‘";“’:'I“[';" 's'"b
e Mt 3u unjerny | ven teven Vorjdilan dor demofratifien Raefet ,;M"" 3eiforpd n
Vollicharatior bafien. Jn feinen weiteren Yuga | wird mm diefe Froge der Jntompativifita Bins

fiibringen betont ber Dafi & andh ferpir. fittiq.

verflandlicy fei, daf b

)

(]
bitracrlidyen Barteigrudpen * pigyen,
i Hen perinlidicr umw

: litical ends:
e e gpplied firm pressure for po
!Refolhmmoucrlmh
ti 0

Detliton. (Fostorr, vom o3, Nov) Dic pg. ;‘;;%m&‘;‘;;""’;m
Wont ver & i - Litifde Gemeinbeverfam minng, pie WA fdion by
Jum g 90 Stinmberedtiglen Gefucht way, nenchmigte acfes
peioe bee Berantmworyy feif, § eiten Yntrag peg Gemeinberatea
betont, daf bie Bunde, ; i
anj Sdafpung ciner

1919: for improved rail connections with other
European countries

| tidie Grverhuna won 12433 Quay,
nadigetommen jei. 9 Scn G,

o Buonmen|irafe
fxedit in ver o

fiiv dag ¢
itber bip imfe werbe, Smmerniy
Talmeler any
0 bemiltigee
b bon 77,000 |

iti t b
1922: for an easing of the travel conditions set by
. 5
iftert . noﬁlnmlmmnmn, tendioerte Sddphn
D Lithographien DBarraubs |
mmiung.
Generalversa
ierende

; i of
i sitors (removal
it rning foreign vi ‘
e pirkasikakins g’to fv ; tra\?ellers from certain countries)
elgen, w08 fiir ein imbreifios [ eine fepena, fle, . i ent ior
7 zid)mr 't; i!:; b"rfr fmq;mrllu .tiobluc# ,):nnnérn‘;ll visa requirem th
i s Deit [ebensvollfien gy Men Wwir jioel Brgy ban in the
for die kons Solleltion nach aifen Selten | iv in ver fep négr pan f the local car
M Horrequng, S’ms[ln'r(uurn cr:hcn, : + 1925: for the lifting o
fochen e einaeriditeten | ring an butery g
o wnfreg mmnfmnka, cinen ner Wilrger v

o canton of Graubtinden
Wniling ber Sumjtaefetts | freiticy Wicdt feine ¢
B viel gu oft entjrems | Widern Tann,

ang ber wedjfoliboy Der Bive Sdury

statuten

te art
+ 1930s: for a national programmi to :;r:gwo
‘ fo i etlin <
;lrll‘ﬂﬂﬂ““ st i .W"“':a"':“:"g"; %":{'}’-’, and cinematography across Switz
pilionaien Vereimigung 241 ‘ i o 2| i

Siels wid bag gy
MET Devdantt erpey,,
noch mandied fsye
Lortriite, oin Herr
ald, Oeide nicht

: and
1950s: for laws protecting the Iandslctape‘ng
fiewandert foing g % B . p ; ts of maintaini
1008 €& fid) hanpery, | i (e in the interes
¢ :tr«"ﬁngm::"??rr. i limiting noise,
Die Leidey bed jun
?{u[mar, 2. in1 g

G . BT
1. Zweck. o Voroimg“‘“"‘ -ﬂw.
Nationd sour 1o déve
jehnung »] tionale J

Bereie ciation nal

tor der cial

t. 1. Un
Arte

arural idyll
IO 1, dew Boiven B¢ : important
lo sviluppo Bt aber vor allem [ qanbidyen Buchhawdlm : for the recognmon of tourism as an p
Lehrs nagionale PO P Mo * Zr; ml;‘ dUa | Srempias anig) * 1960s: for
3 pisEVOr i3 jone N ri. 6 i, fic eideten RNeiterin utin:lﬂr*b". Mit
Forderung dlcﬂ tl;::::mc", Forcin im Sinne vo 2,,.. ’ ; Lidien Ramengeiy sector of the economy
: ok G0 O i Ver in A g 9. d. Qorjag. Die erfte
“’"‘mm.'len“ Imsld"; |:ln-,-<. Der \lticcw des l““’“'v:‘r r L3l ded Sapreg 17
del tu Zivilgesetzb e anf dem G fordern, YOr Kehrszentral® Geidledter ge. | pem Jetannhwerden
sohweiz me Arheit ““mi:;'\tmmm 2 li;. Sehwe "du‘ Lurismo™) #lne fehr bemer.
aamoinsame d Organ! g oiner 18 » 7 . ero .
San Krifte un rhaltung Uflicio &
den | Unte! “

) g jsmo®, »
l';mchl‘“”nuissn du tourk
S '8 I |
(a0 fichne stitubion.
i r?\-hnuton Tnstitu
hezeic

1ea ok
ing 19
gits des Vere!

972: for growth in the quality rather than the
Sdhutthef, entweder fdher *1 . : s
quantity of Swiss touris

13, Mitglledsehaft

Ve
dem Y
nen i
3. Als Mitgliodor KWL B i onen
Art. 4

L S),
2004: granting of Approved Destination Status (ADS)

vel to
which permits Chinese tour groups to tra
cein beitrolen

n des privaten

roval
Switzerland without government travel app!

liorto pRYZISC he Parsond :

im Tuland dﬂmlz;lzilietw juriatische i G

Lot Tplend domi i St

2 )l{’:!chﬂ; on Perso’

ent
+ 2015/2016: joint efforts by the federal go:irg;r:her
and Switzerland Tourism for an gasy w(;g:ina
biometric data for a Schengen visa in

o dield plindischen juristisc
L h

jzilierte
; land domiziic to
e ":\:ssland df":z:;: Vorstand.,
mn ini; . 3
4 ;’arsﬂnenver?::ms entscheidot 4eF
1o Aufn
{rber die

2 orblTGeT S yebildeto
sehwe‘;:;i;iorhnrg_ﬂrﬂ g
aus .

i ional Tourist Office
Milestone for the tourism industry: the Swiss Nation

s .
was created i 917 on an initiative of Alexande Seile



The start of package tours through Europe. One of
English entrepreneur Thomas Cook’s first tours took him
to Geneva; following this he also organised group and
company trips to Switzerland. Package arrangements took
the pressure off travellers and made tours’ accessible to
broader sectors of society.

Born in the Bundeshaus

In 1917 the founders of the Swiss National Tour-
ist Office (SNTO) gathered in no less prestigious
a place than under the dome of the federal par-
liament building. The symbolism of this location
has great power, as national advertising is still
directed by the Swiss parliament today.

The world was in the midst of war when, at 11 a.m.
on 28 November 1917, a group of men met in the
National Council chamber in Bern. The occasion
was the inaugural general meeting of the “National
Association for the Promotion of Tourism”. One fiery
spokesperson for tourism as an economic driver
was Felix Calonder, representative of the Graublinden
region, the first Romansh speaker in the Swiss
Federal Council.

Valais promoter triumphant
That day, the launching point for an entire economic
sector, was a source of particular satisfaction for

A famous bet by Engadin hotelier Johannes
Badrutt marks the beginning of winter
tourism in Switzerland. For the first time
English visitors spend their winter holidays

in the Alps. They are captivated!

Valais hotelier and National Council member
Alexander Seiler. The founder of a family business
in Zermatt, it was he who had set the ball rolling
with a motion in 1911 to bring together all the
disparate agencies to form one organisation sup-
ported by federal government, the cantons, regional
tourist associations and the hotel and catering
trade. The Swiss National Tourist Office was born.

Today, our basic task is more important than ever.
Switzerland must now compete for potential visitors
with holiday destinations around the globe. It is
vital that we collaborate closely with the industry to
bring into sharper focus the identity of Switzerland
as a holiday, travel and conference destination. To
set ourselves apart from the competition we must
use an effective and creative mix of communications
media, opening up new markets by dismantling
barriers such as visa restrictions. What form this
promotion of our nation should take, and how much
it should cost, is the subject of constant debate
with tourism service providers.

Foundation of the
“National Association
for the Promotion of
Tourism” in Bern, later
the Swiss National
Tourist Office — today
Switzerland Tourism.

Ly

Nobel Prize for Henry Dunant and
his lifetime achievement. As the Swiss
founder of the International Committee
of the Red Cross he contributed to the
positive image of Switzerland around
the world.



6 Born in the Bundeshaus

“Tourism plays an
important part in
our national identity.”

As chairman of the Department of Economic Affairs,
Education and Research, Federal Council member
Johann N. Schneider-Ammann is responsible for
tourism, an industry that cuts across many sectors.
We talked to him about the importance of tourism —
and about his perfect Swiss holiday.

How important is tourism for

the Swiss economy?

Tourism is one of the pillars of
the Swiss economy. It contrib-
utes around three percent to
Swiss economic output, and over
four percent of all jobs are in
tourism. In wide swathes of the
Alpine regions it is vital: without
tourism the economic outlook of
many valleys would be bleak. But
tourism is far more than that. It’s
also a calling card for Switzerland
— by which [ mean it plays an im-
portant part in defining the na-
tion’s identity.

Where do you see particular
potential for development in
Swiss tourism?

Tourism is developing very
dynamically. Visitors’ expectations
are changing rapidly. In order to
remain competitive we must con-
stantly be developing what we are
able to offer. Switzerland Tourism
is doing outstanding work here
and is keeping right up to date.
I see particular potential for de-
velopment in partnerships and

cooperation. If stakeholders can

manage to work together even
more successfully, each individual
stakeholder will be able to benefit
all the more from that coopera-
tion. [ also see big opportunities
for tourism in digitisation.

Where do you see the biggest
long-term challenges for Swit-
zerland’s tourism industry?
Tourism has faced many different
challenges over the last three
decades and more, such as chang-
ing demand and digitisation.
Structural ~ development also
brings with it great opportunities
for tourism which are already
being exploited — in the cities,
for example. The key to success
in tourism, as in any industry, is
the capacity for innovation — for
instance, in the form of new,

market-oriented products.

Which national advertising
campaign or promotion has
particularly stuck in your mind
and why?

Campaigns for Swiss tourism
over the last few years have been

utterly convincing, time after

Interview

time — I'm thinking in particular

of the grizzled mountain men
Sebi & Paul, and the Muota Val-
ley weathermen. These cam-
paigns successfully used tradi-
tional Swiss values to evoke
sympathy and awaken a desire to
travel to our country. And then
of course the “In Love” cam-
paign of 2015, in which I also
participated. I thought the idea
with the video messages was very
successful. I'm sure that this cam-
paign was well received by our

visitors.

What does the ideal Swiss holi-
day look like for you?
Switzerland has everything you
need for the perfect holiday. I
prefer to spend my free time in
my native Bernese Oberland, or
in the Engadin. I enjoy walking
in the stunning mountain scen-
ery or simply relaxing on a sunny

terrace reading a good book.
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