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A commitment to sustainability
Switzerland Tourism understands that
nature is our most precious resource, and
is committed to principles of sustainability.
At its headquarters and at events, ST

applies environmental standards laid out
in ISO 14001 and ISO 9001 These cover
areas such as the environmental impact
of the workplace, energy use, waste
management and use of paper and printers.

m
QUALITY

Our Passion

printed in
Switzerland


	[Credits]

