Zeitschrift: Annual Report / Switzerland Tourism
Herausgeber: Switzerland Tourism
Band: - (2009)

Rubrik: Switzerland travel mart (STM)

Nutzungsbedingungen

Die ETH-Bibliothek ist die Anbieterin der digitalisierten Zeitschriften auf E-Periodica. Sie besitzt keine
Urheberrechte an den Zeitschriften und ist nicht verantwortlich fur deren Inhalte. Die Rechte liegen in
der Regel bei den Herausgebern beziehungsweise den externen Rechteinhabern. Das Veroffentlichen
von Bildern in Print- und Online-Publikationen sowie auf Social Media-Kanalen oder Webseiten ist nur
mit vorheriger Genehmigung der Rechteinhaber erlaubt. Mehr erfahren

Conditions d'utilisation

L'ETH Library est le fournisseur des revues numérisées. Elle ne détient aucun droit d'auteur sur les
revues et n'est pas responsable de leur contenu. En regle générale, les droits sont détenus par les
éditeurs ou les détenteurs de droits externes. La reproduction d'images dans des publications
imprimées ou en ligne ainsi que sur des canaux de médias sociaux ou des sites web n'est autorisée
gu'avec l'accord préalable des détenteurs des droits. En savoir plus

Terms of use

The ETH Library is the provider of the digitised journals. It does not own any copyrights to the journals
and is not responsible for their content. The rights usually lie with the publishers or the external rights
holders. Publishing images in print and online publications, as well as on social media channels or
websites, is only permitted with the prior consent of the rights holders. Find out more

Download PDF: 16.01.2026

ETH-Bibliothek Zurich, E-Periodica, https://www.e-periodica.ch


https://www.e-periodica.ch/digbib/terms?lang=de
https://www.e-periodica.ch/digbib/terms?lang=fr
https://www.e-periodica.ch/digbib/terms?lang=en

Switzerland Travel Mart (STM).

-

Ottimista: Urs Eberhard, vicedirettore di ST.
Optimistic: ST Deputy Director Urs Eberhard.

Fatti. Facts.

15° Switzerland Travel Mart
Lucerna, 14-17 maggio 2009
Acquirenti 474
Paesi rappresentati 45
382 persone
85 organizzazioni

Offerenti svizzeri

Incremento atteso

di pernottamenti 247000
Incremento atteso
di fatturato CHF 61,5 mil.

15th Switzerland Travel Mart
Lucerne, 14-17 May 2009

Buyers 474
Countries represented 45
Swiss operators 382 people
85 organisations
Estimated additional

overnight stays 247,000
Estimated additional
revenue CHF 61.5 m

Allo STM: acquirenti da 45 Paesi.

Attending the STM: buyers from 45 countr

40 | Switzerland Travel Mart (STM)

Allo Switzerland Travel Mart la Svizzera ha mostrato il suo lato migliore.
Switzerland showed off its best side at the Switzerland Travel Mart.

Segnali positivi allo STM.

474 acquirenti di 45 Paesi si sono incontrati con 382 offerenti svizzeri: dai quattro giorni
dello Switzerland Travel Mart (STM) di Lucerna gli ospiti hanno potuto trarre idee di
prima mano in campo turistico. In colloqui di 20 minuti, acquirenti e venditori hanno
potuto conoscersi pit da vicino, magari concludendo affari gia sul posto. Grazie alla
presenza di importanti operatori stranieri e ai positivi segnali nel settore, ST conta su
247 000 pernottamenti in piu per un fatturato di circa 61,5 milioni di franchi svizzeri.

Lo STM organizzato da ST € il pit importante evento promozionale del turismo svizzero
e un’eccellente piattaforma di presentazione della Svizzera come paese per vacanze,
viaggi e congressi. Si svolge ogni due anni e gli ospiti, prima e dopo tale evento, hanno
occasione di conoscere la Svizzera tramite «Pre- e Postconvention Tours».

Positive signals at the STM.

A total of 474 buyers from 45 countries meeting 382 Swiss operators: on four days
at the Switzerland Travel Mart (STM) in Lucerne, visitors received holiday and travel
ideas first-hand. In 20-minute meetings, buyers and sellers got to know each other
better, and in some cases closed deals on the spot. Thanks to the presence of im-
portant foreign operators and the positive signals from the industry, ST estimates
that the event generated an additional 247,000 overnight stays, corresponding to

revenue of around 61.5 million Swiss francs.

Organised by ST, the STM is the most important sales promotion event for the Swiss
tourism industry, and an outstanding platform for presenting Switzerland as a des-
tination for holidays, travel, and conferences. It takes place every two years. Before
and afterwards, visitors have the opportunity to get to know Switzerland on pre- and

post-convention tours.
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