Zeitschrift: Annual Report / Switzerland Tourism
Herausgeber: Switzerland Tourism

Band: - (2001)

Artikel: Did you know that...

Autor: [s.n]

DOl: https://doi.org/10.5169/seals-630030

Nutzungsbedingungen

Die ETH-Bibliothek ist die Anbieterin der digitalisierten Zeitschriften auf E-Periodica. Sie besitzt keine
Urheberrechte an den Zeitschriften und ist nicht verantwortlich fur deren Inhalte. Die Rechte liegen in
der Regel bei den Herausgebern beziehungsweise den externen Rechteinhabern. Das Veroffentlichen
von Bildern in Print- und Online-Publikationen sowie auf Social Media-Kanalen oder Webseiten ist nur
mit vorheriger Genehmigung der Rechteinhaber erlaubt. Mehr erfahren

Conditions d'utilisation

L'ETH Library est le fournisseur des revues numérisées. Elle ne détient aucun droit d'auteur sur les
revues et n'est pas responsable de leur contenu. En regle générale, les droits sont détenus par les
éditeurs ou les détenteurs de droits externes. La reproduction d'images dans des publications
imprimées ou en ligne ainsi que sur des canaux de médias sociaux ou des sites web n'est autorisée
gu'avec l'accord préalable des détenteurs des droits. En savoir plus

Terms of use

The ETH Library is the provider of the digitised journals. It does not own any copyrights to the journals
and is not responsible for their content. The rights usually lie with the publishers or the external rights
holders. Publishing images in print and online publications, as well as on social media channels or
websites, is only permitted with the prior consent of the rights holders. Find out more

Download PDF: 28.01.2026

ETH-Bibliothek Zurich, E-Periodica, https://www.e-periodica.ch


https://doi.org/10.5169/seals-630030
https://www.e-periodica.ch/digbib/terms?lang=de
https://www.e-periodica.ch/digbib/terms?lang=fr
https://www.e-periodica.ch/digbib/terms?lang=en

Did you know that ...

management, remains at an ambitious
and healthy level. In the 2001 business
year our marketing operations focused
mainly on key media management,
resulting in a further 70% increase in
our media contacts compared to the pre-

vious year.

The incorporation of additional business
plans with tour operators and directly
bookable top offerings from our part-
ners in the tourism industry led to an
increase in the number of room nights
influenced by Switzerland Tourism in

2001 that was far beyond our target.

° 11
Tourism revenues generated by each
franc spent on marketing (marketing
leverage) climbed to almost CHF 21.50
as a result of additional marketing cam-
paigns and the more efficient use of
marketing tools. In overall terms the
tourism revenues influenced by Switzer-
land Tourism increased markedly. All in
all it is safe to say that Switzerland
Tourism continues to make more effi-
cient and productive use of the funds at

its disposal.

as a holiday destination Switzerland is represented by Switzerland Tourism on 20 leading Internet portals worldwide?

we accompanied 1,344 journalists and 90 TV crews through Switzerland and organised 73 media conferences in 2001?

some 1,000 images are publicised on swiss-image.ch, our media image service, and were downloaded a total of 17,847 times in 20017

we employ 170 people?

some 16,000 people interested in Switzerland visit MySwitzerland.com each day, staying for an average of ten minutes and viewing five pages?

our photo archive contains more than 2,500 images?

we produce most brochures in 19 languages, but some in as many as 43?

Switzerland Tourism has 540 members and that the trend is rising?

we have our own branches in 20 markets and mandates in 14?

we maintain some 200 business plans with key accounts?
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