
Zeitschrift: Annual Report / Switzerland Tourism

Herausgeber: Switzerland Tourism

Band: - (2001)

Artikel: Together we are stronger

Autor: [s.n.]

DOI: https://doi.org/10.5169/seals-630212

Nutzungsbedingungen
Die ETH-Bibliothek ist die Anbieterin der digitalisierten Zeitschriften auf E-Periodica. Sie besitzt keine
Urheberrechte an den Zeitschriften und ist nicht verantwortlich für deren Inhalte. Die Rechte liegen in
der Regel bei den Herausgebern beziehungsweise den externen Rechteinhabern. Das Veröffentlichen
von Bildern in Print- und Online-Publikationen sowie auf Social Media-Kanälen oder Webseiten ist nur
mit vorheriger Genehmigung der Rechteinhaber erlaubt. Mehr erfahren

Conditions d'utilisation
L'ETH Library est le fournisseur des revues numérisées. Elle ne détient aucun droit d'auteur sur les
revues et n'est pas responsable de leur contenu. En règle générale, les droits sont détenus par les
éditeurs ou les détenteurs de droits externes. La reproduction d'images dans des publications
imprimées ou en ligne ainsi que sur des canaux de médias sociaux ou des sites web n'est autorisée
qu'avec l'accord préalable des détenteurs des droits. En savoir plus

Terms of use
The ETH Library is the provider of the digitised journals. It does not own any copyrights to the journals
and is not responsible for their content. The rights usually lie with the publishers or the external rights
holders. Publishing images in print and online publications, as well as on social media channels or
websites, is only permitted with the prior consent of the rights holders. Find out more

Download PDF: 06.03.2026

ETH-Bibliothek Zürich, E-Periodica, https://www.e-periodica.ch

https://doi.org/10.5169/seals-630212
https://www.e-periodica.ch/digbib/terms?lang=de
https://www.e-periodica.ch/digbib/terms?lang=fr
https://www.e-periodica.ch/digbib/terms?lang=en


40

Together we are stronger.
Partnerships allow the Swiss tourism industry to offer the very highest
standards of performance.

Nowadays there isn't a single company

capable of raising a sustainable

campaign budget, serving all its markets,

developing and maintaining its brand

and exploiting the e-channel all on its

own. Partnership is the magic word. And

it works. The leading tourism providers

in Switzerland are increasingly looking

to bundle their offerings and are becoming

more involved in the campaigns and

marketing structures launched and

supervised by Switzerland Tourism.

They are now reaping the benefits,

whilst maintaining a recognisable,

independent profile.

Switzerland Tourism offers various forms

of partnership. The simplest form, the

«rank-and-file», is formed by the members,

ofwhich there are 540 organisations

at present. Besides being able to

access the basic services provided by

Switzerland Tourism, use the logo for

non-commercial purposes, and attend

and vote at the General Assembly,

members make active use of marketing

platforms at home and abroad such as

promotional trips and workshops, trade

fairs and events. They also attend the

Switzerland Vacation Day and use the

online information platforms, in particular

the industry channel STnet.ch.

Another form of partnership is membership

on the Switzerland Tourism Council.

From 2002 the Council will gradually

increase in size and activities, and it is

set to become an interactive body

instead of merely an «advisory board».

The benefits include being able to access

the basic services provided by Switzerland

Tourism, use the logo (with the

claim «Member of the Switzerland

Tourism Council") for non-commercial



purposes, attend the annual meeting,

take part in study trips and visits to

foreign markets, VIP events and the

Switzerland Vacation Day. Members are

also granted access to market research

data, mentioned and allocated a link on

MySwitzerland.com, and allowed to use

Switzerland Tourism's various online

information platforms.

Other types of partnerships that are growing

in importance are the co-operation

agreements Switzerland Tourism

concludes with corporate partners, the

«strategie partnerships". Using its

communications platforms and distribution

channels, Switzerland Tourism gives

corporate partners access to millions of
potential customers all over the world,

customers with above-average incomes

and a high level of quality awareness.

The strategic partners are involved in all

marketing and promotional activities

worldwide and authorised to use the

title «Officiai Partner of Switzerland

Tourism» in their own promotion

material.

In 2001 Switzerland Tourism maintained

strategic partnerships with Swissair,

Crossair, Swiss Federal Railways, Swisscom,

Swiss Dairy Food, Bucherer,

Europcar, SWEA (Swiss Wine Exporters'

Association), Top Events of Switzerland,

Global Education and Global Refund.

Unique backing for the
national economy
The annual revenues generated by

tourism are significant for the national

economy not only in terms of the francs

earned; they also account for nearly 6%

of the gross domestic product. What

makes tourism revenues so unique is the

fact that they are so diverse. Apart from

agriculture, no other sector of the economy

extends into the furthest-flung

corners of the country or provides people

in the tiniest villages in the remotest

areas with a means of making a living.

And, as the most recent economic studies

indicate, tourism is not merely an

industry with an impressive future; it is

also far more significant for the national

economy than had previously been

calculated. It is becoming increasingly clear

that same-day tourism generates far

more revenues than previously thought.

Same-day visitors and short-break

tourists can also find information on

days out such as theme routes, adventure

trails and cultural events, as well as

hundreds of city tips on MySwitzer-

land.com.
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