
Zeitschrift: Annual Report / Switzerland Tourism

Herausgeber: Switzerland Tourism

Band: - (2001)

Artikel: Quality from the very top

Autor: [s.n.]

DOI: https://doi.org/10.5169/seals-630211

Nutzungsbedingungen
Die ETH-Bibliothek ist die Anbieterin der digitalisierten Zeitschriften auf E-Periodica. Sie besitzt keine
Urheberrechte an den Zeitschriften und ist nicht verantwortlich für deren Inhalte. Die Rechte liegen in
der Regel bei den Herausgebern beziehungsweise den externen Rechteinhabern. Das Veröffentlichen
von Bildern in Print- und Online-Publikationen sowie auf Social Media-Kanälen oder Webseiten ist nur
mit vorheriger Genehmigung der Rechteinhaber erlaubt. Mehr erfahren

Conditions d'utilisation
L'ETH Library est le fournisseur des revues numérisées. Elle ne détient aucun droit d'auteur sur les
revues et n'est pas responsable de leur contenu. En règle générale, les droits sont détenus par les
éditeurs ou les détenteurs de droits externes. La reproduction d'images dans des publications
imprimées ou en ligne ainsi que sur des canaux de médias sociaux ou des sites web n'est autorisée
qu'avec l'accord préalable des détenteurs des droits. En savoir plus

Terms of use
The ETH Library is the provider of the digitised journals. It does not own any copyrights to the journals
and is not responsible for their content. The rights usually lie with the publishers or the external rights
holders. Publishing images in print and online publications, as well as on social media channels or
websites, is only permitted with the prior consent of the rights holders. Find out more

Download PDF: 09.07.2025

ETH-Bibliothek Zürich, E-Periodica, https://www.e-periodica.ch

https://doi.org/10.5169/seals-630211
https://www.e-periodica.ch/digbib/terms?lang=de
https://www.e-periodica.ch/digbib/terms?lang=fr
https://www.e-periodica.ch/digbib/terms?lang=en


39

Quality from the very top.

Signing of the Quality Charter on the occasion of the 4th Switzerland Vacation

Day. Left to right: Eddy Peter, President of the Association of official
Tourist office managers, Karl Eugster, General Secretary of the Hotel & Gas-
tro Union, Dr Peter Vollmer, Director of the Public Transport Association and
Swiss Cableways, Jiirg Schmid, Director of Switzerland Tourism, Walter
Kunz, Director of the Swiss Federation of Travel Agencies, Gottfried F. Kiinzi,
Director of the Swiss Tourism Federation, Riet Campell, Director of the Swiss
Association of Ski and Snowboarding Schools, Dr Florian Hew, Director of
GastroSuisse, Dr Christoph Juen, Director of the Swiss Hotel Association,
Hanspeter Baeriswyl, President of the ASTAG Personal Transport Specialist
Groups, Raymond Gertschen, delegate to the quality conference for regional
tourism directors.

Switzerland Tourism is
committed to quality, both in-
house and in the products it
markets. For good reason.

First and foremost, quality is an internal

matter at Switzerland Tourism, though

not one like any other. It is a matter of
crucial importance for the future of
Switzerland Tourism. And this is why

quality has been made a key management

issue as well. As a result, the executives

at Switzerland Tourism went back

to school, along with the directors ofthe
leading tourism organisations, to obtain

the label of quality coaches.

Under the motto «Do something well

and then spread the message», the

Switzerland Tourism beacon of quality

was rekindled at the 4th Switzerland

Vacation Day in Interlaken. To date,

some 1,000 companies and organisations

have been awarded the «Seal of Quality»

at level 1 or level 2. The 12 national

organisations that share responsibility

for the «Seal of Quality» and its

continued development have signed a quality

charter outlining the contribution each

organisation will make to the promotion

of quality.

The aim of the charter, which has more

than just symbolic character, is to ensure

that the levels of hospitality and

competitiveness of Switzerland as a travel,

vacation and congress destination are

constantly improved. Quality assurance

in tourism is a matter of fundamental

importance for Switzerland Tourism. As

a marketing organisation Switzerland

Tourism does not «own» the products it
markets. Likewise, no region or destination

can ultimately influence the quality

of the variety of services demanded by

visitors during their stay. Responsibility

for this always lies with the individual

tourism providers. For Switzerland

Tourism, then, it is all the more important

for everyone in the industry to back

the quality programme and embrace the

quality idea. The «Seal of Quality»

issued by the tourism organisations

should provide the motivation for this.


	Quality from the very top

