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Selling Switzerland worldwide.

Marketing Model
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Selling Switzerland can
be divided into three
segments:

Key account management
means supporting travel operators and

travel networks including professional

congress organisers.

Key media management
Here it is important to position Swiss

topics proactively in the media and

thus to arouse positive feelings for our

country.

The marketing mix
includes all possibilities for holiday,

travel and congress communication.

The product groups offer a variety of

experiences that cover the broad scope

of our guests' needs.

All activities are founded on well-functioning

partnerships in the industry
and strong and competitive products

from our suppliers.

* Human Powered Mobility
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