Zeitschrift: Annual Report / Switzerland Tourism
Herausgeber: Switzerland Tourism

Band: - (2000)

Artikel: Look ahead

Autor: [s.n]

DOl: https://doi.org/10.5169/seals-630186

Nutzungsbedingungen

Die ETH-Bibliothek ist die Anbieterin der digitalisierten Zeitschriften auf E-Periodica. Sie besitzt keine
Urheberrechte an den Zeitschriften und ist nicht verantwortlich fur deren Inhalte. Die Rechte liegen in
der Regel bei den Herausgebern beziehungsweise den externen Rechteinhabern. Das Veroffentlichen
von Bildern in Print- und Online-Publikationen sowie auf Social Media-Kanalen oder Webseiten ist nur
mit vorheriger Genehmigung der Rechteinhaber erlaubt. Mehr erfahren

Conditions d'utilisation

L'ETH Library est le fournisseur des revues numérisées. Elle ne détient aucun droit d'auteur sur les
revues et n'est pas responsable de leur contenu. En regle générale, les droits sont détenus par les
éditeurs ou les détenteurs de droits externes. La reproduction d'images dans des publications
imprimées ou en ligne ainsi que sur des canaux de médias sociaux ou des sites web n'est autorisée
gu'avec l'accord préalable des détenteurs des droits. En savoir plus

Terms of use

The ETH Library is the provider of the digitised journals. It does not own any copyrights to the journals
and is not responsible for their content. The rights usually lie with the publishers or the external rights
holders. Publishing images in print and online publications, as well as on social media channels or
websites, is only permitted with the prior consent of the rights holders. Find out more

Download PDF: 22.02.2026

ETH-Bibliothek Zurich, E-Periodica, https://www.e-periodica.ch


https://doi.org/10.5169/seals-630186
https://www.e-periodica.ch/digbib/terms?lang=de
https://www.e-periodica.ch/digbib/terms?lang=fr
https://www.e-periodica.ch/digbib/terms?lang=en

° 36

Look ahead.

The look ahead may not disregard
quality! Those who wish to succeed at
the international level cannot overlook
the price-performance ratio. And, apart
from infrastructure, performance is pri-
marily defined by the quality of the
service provided. The further spread of
our quality programme is therefore a
main objective in planning our future

activities.

And because quality starts at the top,
the entire management of Switzerland
Tourism will complete the second qual-
ity course. After all, it is important to
experience hands-on what one is meant
to communicate and promote through-

out the industry.

Indeed, our company motto is «Leader-
ship through Quality». It is through
quality and not through position and
function that we wish to win people
over. Our cooperation platforms and
marketing campaigns are intended to
gain support through their content,
substance and impact, and should

make joining in seem logical and sensi-

ble.

Our presence in the tourism industry
should be strengthened over the board
by content, innovation, quality and
visionary cooperative agreements. This
is the only way in which the industry
can move into the economic editor’s
office, establishing itself as a serious
trade with growth potential. This is the
only way to place tourism management
and marketing in a favoured position
on the list of employers preferred by
graduates from leading universities and

institutes of further education.

Possibilities for expanding Swiss
tourism exist on several levels: the
desire to experience something exotic
and different turns intercontinental

markets into clear growth markets.

The low season continues to harbour
great potential, which must be exploit-
ed. Many new customer segments can
be successfully addressed through
themed approaches - from architecture,
through wine to gastronomy - and pri-
marily also by consistently marketing
the «experience» rather than merely
listing «products».

Switzerland continues to be an interna-
tionally well positioned and desired
product. Switzerland’s natural beauties,
its unique rail experiences-and hiking
trails, and the Swiss city experience —
where only the advantages of a metro-
polis, but not its disadvantages are
perceived — all these features make
Switzerland so special.

Let us seize these opportunities!
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