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Key medla management.
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Key media management is the most
financially viable marketing instrument
for reaching a large number of people.
Each branch of Switzerland Tourism
accords great importance to media
work. Our media representatives in the
domestic and foreign markets select
their key media with care, approach
them proactively on a regular basis and
place the best ideas for contributions.

Media work is targeted at strengthening

our campaigns and conveys the appro-
priate advertising messages to potential
guests via the media. Media excursions
are an integral part of every Switzer-

land Tourism campaign.

The newly established News Factory

produces attractive news items on the
basis of tips and events, which are dis-
patched to the international media via

our distribution channels. Media work

will also be further intensified in
future. Finally, high-quality key media
management includes efficiency

reviews.
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The Swiss holiday, travel and congress portal
MySwitzerland.com, which was launched well over
a year ago, has been technologically redeveloped
and given a totally new graphic appearance.

2 MySwitzetland.com - Microsoft Internet Explorer

J File Edit View Favorites Tools Help
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ttp:{ fwww, MySwitzerland,com

As a winter
paradise in the
heart of Europe,
we have more to
offer than
promises of snow,
Whether you want
to go carving,
winter hiking or
tobogganing;
whether you are
seeking active
adventure or
restful peace and
quiet - or just
want to enjoy the
clear sunny
heights above the
fog.

Switzerland is a
country of snow
and surprises, and it’s well worth coming to explore.
Please order your brochure now.

Seiundund N0 3ot

Winter vacatiol

Request for the brochure "Holidays in the Snow 00/01"
What'sNew

» Robert Capa exhibition

» Russian Icons

» Cully Lavaux Jazz Festival

» Media, Trade and Network Cormers

» Showjumping cow Sybille really mooves.

» BenchArt

» Who says skiing Switzerland is expensive!

» Are you planning to do business with Switzedand?
» What's Up?

» Download a Switzerland Tourism Screensaver

Welcome to the winter paradise.

Swiss Quality

SwitzerlandVacations
Family
Vacations

DirectReservations

SpecialOffers

» This Week's Special
Winter fascination begins in
Zermatt,

» Best Western
1 night for two people starting at
CHF 99

» Swiss Spa Extravacanza - 5-day
package

Experience Swiss spa luxury at a
fabulous price!

» Heidi's Switzerland
6 fun filled days for $ 450

> Winter in Switzerland
Specially selected winter offers.

: |
MySwitzerland.com
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l? Switzerland Vacations

x TravelTips

ESM Meetings / Incentives

’ Events
a News

0\ Top Tips

# Lodging/Reservations

@ Snow Report

530 Official Switzerland Tourism Partners )

LiveCam: ;
Travel through Switzerland in a Swiss
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