Zeitschrift: Annual Report / Switzerland Tourism
Herausgeber: Switzerland Tourism

Band: - (1999)

Artikel: www.MySwitzerland.com

Autor: [s.n]

DOl: https://doi.org/10.5169/seals-630117

Nutzungsbedingungen

Die ETH-Bibliothek ist die Anbieterin der digitalisierten Zeitschriften auf E-Periodica. Sie besitzt keine
Urheberrechte an den Zeitschriften und ist nicht verantwortlich fur deren Inhalte. Die Rechte liegen in
der Regel bei den Herausgebern beziehungsweise den externen Rechteinhabern. Das Veroffentlichen
von Bildern in Print- und Online-Publikationen sowie auf Social Media-Kanalen oder Webseiten ist nur
mit vorheriger Genehmigung der Rechteinhaber erlaubt. Mehr erfahren

Conditions d'utilisation

L'ETH Library est le fournisseur des revues numérisées. Elle ne détient aucun droit d'auteur sur les
revues et n'est pas responsable de leur contenu. En regle générale, les droits sont détenus par les
éditeurs ou les détenteurs de droits externes. La reproduction d'images dans des publications
imprimées ou en ligne ainsi que sur des canaux de médias sociaux ou des sites web n'est autorisée
gu'avec l'accord préalable des détenteurs des droits. En savoir plus

Terms of use

The ETH Library is the provider of the digitised journals. It does not own any copyrights to the journals
and is not responsible for their content. The rights usually lie with the publishers or the external rights
holders. Publishing images in print and online publications, as well as on social media channels or
websites, is only permitted with the prior consent of the rights holders. Find out more

Download PDF: 04.12.2025

ETH-Bibliothek Zurich, E-Periodica, https://www.e-periodica.ch


https://doi.org/10.5169/seals-630117
https://www.e-periodica.ch/digbib/terms?lang=de
https://www.e-periodica.ch/digbib/terms?lang=fr
https://www.e-periodica.ch/digbib/terms?lang=en

18

www.MySwitzerland.com

In the year 2002, more than 250 million
people worldwide will communicate
online. At the present time, 1.3 million
Swiss use the Internet on a regular basis,
670 000 of them surf the Internet daily.
In future, the match will be determined
by how effectively a travel destination
is presented on the web. This is so be-
cause to a growing extent, leisure trav-
ellers will initially compose a virtual trip
on their screens by making use of the
voluminous information available on
the web.

The e-commerce volume in the travel
sector is estimated to grow more than
tenfold over the next three years. The
demands placed by Internet users on
the contents and appeal of the websites
will grow in equal measure. Switzerland
Tourism is far in the lead in this respect:
by launching www.MySwitzerland.com
in November of 1999, it set new stand-
ards worldwide. Appearing in six lan-
guages and adapted to the specific
needs of more than 30 markets, the new
website is evolving into a central gate-
way for information and the booking
of holidays and travel within Switzer-
land. To dream, to plan - and then
three clicks to book the trip.

www.MySwitzerland.com is closely
integrated into the marketing strategy
of Switzerland Tourism and strengthens
the Switzerland brand around the globe.
With its new website Switzerland Tour-
ism not only accents the strong inno-
vative spirit for which Switzerland is
renowned for but has also assumed a
leading position in the worldwide e-com-
merce sector of tourism while operat-
ing in an environment of growing
competition.

www.MySwitzerland.com is more
than a mere marketing tool. Switzerland
Tourism uses it to demonstrate its com-
mitment to close customer relations and
outstanding services. On his first visit
to www.MySwitzerland.com the user is
asked to provide his e-mail address and
give a password. On his next visit he
will be served in the language desired

and given the market information spe-
cific to the country selected. Potential
holidaymakers can obtain information
and advice online about any place and

any product or activity in their chosen
language. With another click, they can
book their travel arrangements directly
online.
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«To E or not to BE...»

www.MySwitzerland.com is clearly
oriented at the trading system of the
future, the e-commerce. It is easy to
understand why this sales platform
should be used by the Swiss destina-
tions and suppliers. It should be

Switzer-
land Tourism also aims at the online

pointed out, however, that

integration of the major international
tour operators and agencies.

Today, some 7000 persons visit the
www.MySwitzerland.com site every
day. The aim is to double the number
of visitors by the end of the year 2000
and through cooperation with key

players in the e-business to establish
www.MySwitzerland.com worldwide
among the top twenty of the travel
destination sites. Internet means trans-
parence when comparing products. In
addition, the interests and booking
behaviours of the virtual visitors can
easily be tracked.
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