Zeitschrift: The Swiss observer : the journal of the Federation of Swiss Societies in

the UK
Herausgeber: Federation of Swiss Societies in the United Kingdom
Band: - (1981)
Heft: 1777
Artikel: Small screen festival with the big name
Autor: Farmer, Colin
DOl: https://doi.org/10.5169/seals-687722

Nutzungsbedingungen

Die ETH-Bibliothek ist die Anbieterin der digitalisierten Zeitschriften auf E-Periodica. Sie besitzt keine
Urheberrechte an den Zeitschriften und ist nicht verantwortlich fur deren Inhalte. Die Rechte liegen in
der Regel bei den Herausgebern beziehungsweise den externen Rechteinhabern. Das Veroffentlichen
von Bildern in Print- und Online-Publikationen sowie auf Social Media-Kanalen oder Webseiten ist nur
mit vorheriger Genehmigung der Rechteinhaber erlaubt. Mehr erfahren

Conditions d'utilisation

L'ETH Library est le fournisseur des revues numérisées. Elle ne détient aucun droit d'auteur sur les
revues et n'est pas responsable de leur contenu. En regle générale, les droits sont détenus par les
éditeurs ou les détenteurs de droits externes. La reproduction d'images dans des publications
imprimées ou en ligne ainsi que sur des canaux de médias sociaux ou des sites web n'est autorisée
gu'avec l'accord préalable des détenteurs des droits. En savoir plus

Terms of use

The ETH Library is the provider of the digitised journals. It does not own any copyrights to the journals
and is not responsible for their content. The rights usually lie with the publishers or the external rights
holders. Publishing images in print and online publications, as well as on social media channels or
websites, is only permitted with the prior consent of the rights holders. Find out more

Download PDF: 12.12.2025

ETH-Bibliothek Zurich, E-Periodica, https://www.e-periodica.ch


https://doi.org/10.5169/seals-687722
https://www.e-periodica.ch/digbib/terms?lang=de
https://www.e-periodica.ch/digbib/terms?lang=fr
https://www.e-periodica.ch/digbib/terms?lang=en

Colin Farmer reports from Montreux

star television
producers and personalities
from more than 30 countries are
converging on Switzerland this
month for the world’s foremost
festival in the field of TV light
entertainment — the Golden
Rose of Montreux.

First started in the pictures-
que lakeside resort 21 years
ago, this competitive festival is
co-organised annually by the
Swiss Broadcasting Corpora-
tion and the Montreux Tourist
Office. The aim of the festival is
to “promote a better knowledge
of light entertainment pro-
grames and to encourage the
creaton of original works”.

General Secretary of the
Golden Rose since its launch-
ing in 1961 has been SBC's
Frank R. Tappolet He recalls:
“The first year we said that if we
had 11 programmes entered
we would risk running the
festival for a second year. We
had 13 entries. Now we have
over40 programmes from more
than 30 countries. The 1961
festival lasted for only five days—
this year's event will run for
almost double that time.

“The most remarkable
feature over the years? Besides
the increasing international
interest in the Golden Rose, I
would say the actual evolution
of television light entertainment.

“When the festival was first
held all the programmes were in
black and white. And most of the
shows — even the ones that took
top prizes— were little more than
a series of individual items
strung together in a not very
imaginative way.

“Then came colour and the
evolution in electronics. Now
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The winner of
the first Golden
Rose of Mon-
treux in 1961 —
the BBC’s Black
and White Min-
strel Show
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we're seeing technical and
artistic brilliance which was
totally unthinkable only 20
years ago.”

Every year the Golden Rose
attracts programmes from every
continent. Over the past two
decades participating nations

Frank Tappolet,
general secretary of
| the Golden Rose of

Montreux “an
evolution in artistry
& and electronics”.

have ranged geographically
from Belgium to Brazil, Malaysia
to Mexico, Pakistan to Poland,
and from Norway to Nigeria.

Seven countries - West
Germany, East Germay, Italy,
the Netherlands, Sweden, Bri-
tain and Switzerland - have
competed in every Golden
Rose. The United States and the
Soviet Union have also been
among the most regular partici-
pants.

Of the 40 nations which have
competed since 1961, 18 have
shared the 94 prizes awarded to
date. Nineteen awards have
been won by Britain, 10 each by
Czechslovakia and Norway,
seven by the United States, and
five each by France, Spain, Italy,
Austria, the Netherlands and

Switzerland. By far the most
successful broadcasting or-
ganization has been the British
Broadcasting Corporation with
13 prizewinning programmes.

The Swiss Broadcasting Cor-
poration is this year expected to
enter two programmes — as are
the BBC and ITV (London
Weekend and Southern).

The contest is divided into
three categories — one for
musical programmes, one for
humorous programmes, and
another for programmes char-
acterised by a search for new
forms of revealing new trends.

The International Jury
awards a Silver Rose, plus a cash
prize of Sfr10,000. In addition a
Press Prize is awarded by a jury
of accredited journalists.
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