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I*Today, fove is sucA a« easy game io p/ayjl

Actually,
this is sort of a love story.

Between
Swissair and its

WE LOVE our
girls. And if you

think it sounds funny for
an airline to claim human
feelings, you might try imagin-
ing it.as a family affair: we're fond of
our hostesses as parents are of their daugh-
ters.

Because we're fond of them, they re

pretty. And because they're pretty, we're
fond of them.

This kind of affection calls for demon-
stration. What's an important factor in
making girls happy?

For one thing, we took another look at

our hostesses' uniforms. Uniforms? Hor-
rid word, applied to girls. Regulation
length, regulation color, close-buttoned

jacket, garrison cap.
Instead of the regulation dark blue-gray

(known in the dye trade as Swissair blue)

we've given our hostesses three different
clear, strong blue shades. We've given
them white boots. We've given them a

sparkling gold brooch. And above all,
we've given them freedom—to combine
the various colors according to taste and

set their own skirt lengths. We snipped off
all the uniform buttons. The effect was
tremendous*

That left the matter of the cap. Flat,
peaked, Nimrod, képi, garrison cap?

Having tried out any
number of models, we

finally took the easiest way :

asked our hostesses what kind
of headgear they would like.

They said, Instead of a hat, how about
a kerchief? It's warmer, more flattering,
less forbidding. And if we happen to feel

like showing off our hair-dos, we can tie a

kerchief around our necks.

We said yes, why not; and went to the
Swiss silk industry. They designed us an
exclusive pattern of red, white and dark
blue.

Thank you, said our hostesses.
The pleasure was ours, we replied.

WAicA a// adds up to saying you sAou/d
AooA Swissair 1/you wani io see an air/i'ne

iAai Aas made preiiy gi'r/s inio sii/i/ireitier
Aosiesses even wi/Aoiii Aais.,)

* Ao /ess p/easing, a/ew weeAs/rom now, wi// Ae

iAe speciac/e 0/our ground Aosiesses, cAeeA-in and coun/er gir/s in Swiizer/and;
iAe same comAina/ions, A«/ a g/owing red. "7-
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