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SWITZERLAND GIVES THE TOURIST

VALUE FOR MONEY.

With the outbreak of war in Korea, an upward
trend in International prices set in. Switzerland,
however, followed this upward movement only in a
relatively modest degree. This is shown by the fol-
lowing facts : the Swiss cost-of-living index (August
1939: 100) averaged 159.1 in 1950 and 166.7 in 1951 —
a rise of only 7.6 points or 4.7%. At present the cost-
of-living inij.ex in Switzerland appears to be becoming
stabilized at around 171. 1 'rices in foreign countries,
which two years ago gave Switzerland the reputation
of being an expensive country for tourists, have to a
large extent moved up to parity with the Swiss price
level, and in some cases beyond. In order to support
this statement with hard facts on matters concerning
the tourist, the Swiss National Tourist Office has car-
ried out a comparison of prices on a uniform basis in
collaboration with nine of its agencies in European
countries. In nine of the countries which play an im-
portant part in international tourism — France, Italy,
Austria, Western Germany, Great Britain, Belgium,
Holland, Sweden and Spain — the prices a tourist of
the middle income groups has to pay for transport by
various means, for food and accommodation and also
for certain extras and other expenses in big resorts,
were ascertained and compared with the corresponding
prices in Switzerland.

On the basis of the total of 11) tourist regions (nine
abroad and in Switzerland), 10 different price positions
were established, the first being the cheapest and the
tenth the dearest.

As far as transport prices are concerned, on a
second-class return journey by rail over a distance of
approximately 190 miles, including a meal in the
dining-car, Switzerland occupies sixth place, while for
third class she is fifth. It should, incidentally, be
noted that the Swiss Federal Railways are not only
among the best-equipped in the world, but are also
probably the only State Railways in Europe which in
1951 were able to close their accounts with a clear
profit. The significant price concessions offered to the
tourist in the way of Swiss Holiday Tickets are not
taken into account in these calculations. The use of
municipal tram and bus services, and taxi journeys
of over three miles, give Switzerland approximately
the same position. The price of petrol in Switzerland, '

at 63 centimes per litre, gives Switzerland sixth place
and is considerably cheaper than in four other import-
ant countries, some of which grant a special rebate to
the foreign tourist.

In long-distance motor-coach travel Switzerland
comes into the highest, in other words the dearest,
price category. The reason for this is easily dis-
cernible : both the Swiss Post office Administration
and the private firms which also operate motor coaches,
have made compulsory, with a view to maximum safety
on the Alpine roads, the use of only the best — and
consequently the dearest — coaches, and also highly-
qualified driving staff.

In a large Swiss resort in the middle price range,
dinner, bed and breakfast cost 15 francs. This puts
Switzerland in fourth position — dearer, though only
by a small margin, than three countries and cheaper
tiian the other six, for similar amenities. For full
board and lodging Switzerland takes fifth place —
exactly half-way down the table — with a comprehen-
sive charge, including service charges and taxes, of 18
francs on the average. The relevant prices for board
and lodging present a very similar picture in the lower
price group too, i.e., for tourists of modest means. In
this connection it cannot be repeated too often that
more than three-quarters of all hotels and " pensions "
in Switzerland, reckoned by the total of beds, fall into
the middle and lower price groups.

The investigation by the Swiss National Tourist
Office has also extended to the so-called extras and
additional expenses of the visitor. Thus for purposes
of comparison 15 different items were examined, such
as food in restaurants, odd drinks, cigarettes, the popu-
lac afternoon tea, a visit to the cinema, cabaret or
theatre and so on. From these 15 items an average
for each country was worked out, in which Switzerland
occupied the very favourable fourth position.

To sum up, it can be said that this enquiry by the
Swiss National Tourist Office shows quite clearly that,
as far as the price of transport, food and lodging is
concerned, Switzerland is a medium-priced country.
If one takes into account the great variety of attrac-
tions offered by a visit to Switzerland and the undis-
putable first-class.quality of all tourist arrangements
and amenities — things which cannot be expressed by
statistics and classifications — Switzerland can be
recommended with a clear conscience as a country
which offers the tourist excellent value for his money.
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