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paper. All pages must be numbered. The first page contains title, the author's full names and
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about 150 words and up to 6 index keywords not contained in the title. In addition to the paper
copy an electronic version of the manuscript must be submitted in either Microsoft Word or RTF
format. Each manuscript must be accompanied by a statement that it has not been published
elsewhere and that it has not been submitted simultaneously for publication elsewhere. Authors
are responsible for obtaining permission to reproduce copyrighted material from other sources
and are required to sign an agreement for the transfer of copyright to the publisher.
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bottom of the page containing the table.
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Photographies/Reproductions need to be in TIFF (or JPG with max. quality). Colors: grayscale.
Resolution: 300 dpi for final size (width: 118 mm or 59 mm).
Quotations in the text should be enclosed in "double quotation marks" (German/French: «...»).
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