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Epilogue

The Badrutt dynasty of hoteliers

went a long way from a dance hall in
Samedan to the international luxury
of «Badrutt's Palace Hotel». Yet in
principle, the five generations of
Badrutts pursued the same strategy,
described by Hanspeter Danuser as

follows: «Firstly, quality, which must
be comparable with the luxury
hotels in Paris or London; secondly,
setting trends like the promotion of the

winter season and the introduction
of winter sports; thirdly, a global
orientation, thanks to their own travels
and international clientele; fourthly,
event marketing, such as the
establishment of the Cresta Run or the
horse races on the lake.»

The Badrutt family transformed
the public image of St. Moritz from a

spa town into that of a leading
international winter sports resort. They
were in fact the creators of the

tourist winter season in Switzerland,
and probably even in Europe.

Heart of the St. Moritz legend
That St. Moritz, once so remote in a

high-altitude valley, should have
become so well-known internationally
is partly due to its beautiful scenery
and mild climate, but above all to the

entrepreneurial initiative of its hoteliers.

By establishing the Engadiner
Kulm, and Badrutt's Palace Hotel,

the Badrutt family played a decisive
role in creating the reputation of St.

Moritz. According to Hanspeter
Danuser, the Palace is «the heart of
the St. Moritz legend». The Hotel
remains famous for its glamour, the

glittering parties and festive balls.

Through its international guests, the
Palace continues to carry the St.

Moritz mythos all over the world.

Independent and unique
When it became known that Hans-

jiirg Badrutt had instated his hotel
director Wiedemann as the sole heir
of the hotel with a handshake in
2006, the latter was bombarded «like

a lottery millionaire.» However, he

had not been given any money, only
incredible trust and a huge responsibility

- to continue running the hotel
as Anikö and Hansjiirg Badrutt would
wish.

It is also planned that the Wiede-

manns' children will take over
management of the hotel, as both of them

are in the hotel industry. The daughter
is studying at the «Ecole hôtelière de

Lausanne», and the son started working

at the Palace's reception desk in
the summer of 2010. Hans Wiedemann

sums it up best when he says:
«We would always like to remain
independent and unique, and to do so we
must also risk a great deal.»
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