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KLAUSENPASS RALLY

From 1922 to 1934 the world’s tough-
est mountain car races were staged on
the Klausenpass. Lastyearacommemo-
rative rally was held in which participated
many car enthusiasts with their vintage
cars.

When the first Klausenpass rally took
place in 1922, there were hardly over
20,000 cars registered in Switzerland.
When the last rally took place in 1934,
there were still only around 100,000 cars
in Switzerland. In 1925 motorbikes were
allowed to participate in the rally for the
first time.

The rally took place over a distance of
21.5kmona4.8 mwide dusty road. Up to
30,000 spectators used to attend the ral-
lies. The mostsoughtaftervantage points
were always of course the hairpins. But
these intrepid spactoators finished up th
day totally covered in dust.

Thewinnerofthe firstrallyin 1922 was
NIETH from Basleina Hispano-Suiza. He
took just under 22 minutes to complete
the race. Twelve years later, the record
stood atjustover 15 minutes, achieved by
the German Rudolf CARACCIOLA in a
Mercedes.

Because of a combination of eco-
nomical depression, financial difficulties
within the rally organisation, road deterio-
ration and problems with obtaining per-
mits to close the road, the Klausenpass
rally ended in 1934.

Walter GRELL in his Bugatti 1928. He is
83 years old and is the only participant in
the 1993 rally who has also participatedin
some of the real races prior to 1934.

ANNOU!

The Swiss Embassy would like to let you know that Minister
Rolf BODENMULLER, Head of the Office for the Swiss Abroad
in the Federal Department of Foreign Affairs, will probably tour
New Zealand from March 10-17.

He will address the Swiss Clubs on current Swiss affairs and
the rights and duties of the Swiss abroad. He is also prepared
to answer questions. More details regarding venues and dates
will be sent to all fellow-Swiss soon.

CEMENT

Rosemarie ODERMATT in her Ford N
1906. The oldest carin the 1993 rally was
driven by Rosemarie, the only woman
participant. Before the race she was not
quite sure whetherthe car would manage
fo get to the top of the pass at 1948 m
above sea level. But she was counting on
the large number of spectators present to
give her a push up the mountain if
necessary.
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SWISS NEW TARGET FOR
NZ TOURISM
NZPA Wellington

The first major New Zealand tourism
advertising campaign in Switzerland will
be launched this year.

The two-year campaign, designed to
increase the number of Swiss visitors to
New Zealand, particularly during the low
season, is the Tourism Board'’s biggest
joint-venture marketing promotion.

Visitor arrivals from Switzerland have
increased an average of 16.5 per cent a
year since 1985 to a total 12,531 in the
year ending September 1993. However
the growth has slowed in the past year as
a result of a downturn in the Swiss
economy.

The Tourism Board chief executive,
Mr. lan Kean, said the new advertising
campaignwould promote New Zealand in
Switzerland as a value-for-money, desir-
able holiday destination.

The 12 private sector partners in the
jointventure are Swiss tour operators, five
airlines (Air New Zealand, Singapore Air-
lines, Cathay Pacific, Ansettand Quantas)
andaninternationalaccommodation chain
(Flag International).
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