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THE ECONOMIC SIGNIFICANCE OF TOURISM
IN SWITZERLAND

T‘OURISM is often referred to as the “tourist trade” or “tourist

industry.” The following article is designed to illustrate that,
although such labels may have a negative aura about them, they
in fact express the great importance of tourism to the Swiss
economy. ‘

Employment and prosperity

Although fully a quarter of its land is unproductive, Switzer-
land is one oI the most prosperous FEuropean nations. The
country’s otherwise barren ground is put to good use for touristic
purposes, without which a good percentage of the population
would lack employment and earning power. In this way, tourism
serves as an economic balancing factor between the mountainous
regions and the highly industrialised midlands. As seen in the
1960 census, some 250,000 people were employed in transportation
and the hotel and catering trades, of which . naturally only 2
certain percentage serves tourism directly. An average of 55,000
men and women are employed in Swiss hotels, motels and
pensions. These figures indicate the importance of the tourist
industry as Switzerland’s largest single employer.

Total income from the tourist industry in 1965 was about 4.3
billion francs, of which 2.74 billion were spent by foreign tourists
and approximately 1.6 billion by Swiss taking their holidays in
their own country (the latter figure is not official; it is an estimate).
Those 4.3 million francs represent 8.5% of the total Swiss national
income (about 50.5 billion francs in 1965). It is clear to what
extent tourism contributes to the Swiss economy and the nation’s
prosperity.

Tourism and the deficit trade balance _

The fact that Switzerland is a country rich in natural beauty
but poor in natural resources, and that its own soil is not sufficient
to feed its population, forces the Swiss economy to rely on increas-
ing imports of vital goods from abroad. Although the country
possesses important export industries, these are not sufficient to
close the export-import gap, which grows wider every year. The
following is a list of leading Swiss export figures, in descending
order of imyportance:

1. machinery: 4.221 billion francs; 2. tourism, as an “invisible
export”: 2.74 billion (income from foreign tourists); 3. chemical
and pharmaceutical products: 2.522 billion; 4 watches: 1.799 billion;
5. textiles: 1.229 billion.

While foreign tourists spent 2.74 billion francs in Switzerland
in 1965, Swiss tourists spent 1.16 billion francs abroad, which
leaves a favourable balance of 1.58 billion francs. In 1965, Switzer-
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land took 466 francs from foreign tourists per capita of its popula-
tion, while Swiss tourists abroad spent the equivalent of 198 francs
per capita of the Swiss population.

With total imports of 15.929 billion francs and exports of
12.861 billion francs, Switzerland’s 1965 balance of trade showed
a deficit of 3.068 billion. As the foremost credit item on the
nation’s profit-and-loss account, income from tourism can cover
up to 51% of that deficit, which is another way of expressing its
significance as a balancing factor between imports and exports
in the Swiss foreign trade picture.

Swiss tourism in facts and figures

Although the often-heard statement that Switzerland lives only
from its tourist trade is not at all true, the importance of that
trade should not be underestimated. Total capital invested in
tourist facilities and associated matters is 7-8 billion francs.

A glance at the inventory of facilities which serve tourism,
including investments which only partly serve the tourist industry,
provides some idea of how those enormous investments are
distributed.

Hotel-keeping: the -tourist trade par excellence

In 1965 Switzerland had 7,755 hotels, motels and pensions, with
a total of 234,343 beds. Since 1952, new construction and expansion
of old hotels has increased the available bed-space by 66,700 beds,
which represents substantial new investments. At present, how-
ever, it is estimated that an additional 300-500 million francs in
new investments are needed. The modernisation of an existing
hotel costs an average of at least 6,000 francs per bed. This figure
rises considerably if a large number of baths is installed, and can
reach 15,000 francs per bed if the modernisation includes lobbies,
lounges and technical facilities. Construction of a new hotel with
a sufficient number of private bathrooms costs at least 50-60,000
francs per bed.

The important place which hotel-keeping has in the Swiss
economy may be judged from the relation of hotel beds to popula-
tion. As of 1965, Switzerland had 40 hotel beds per 1,000 inhabi-
tants, second highest figure of all major tourist countries. In
first place was Austria, with 49 beds per thousand, while U.S.A.
and France showed 28 and 23 beds respectively per 1,000 people.

Transportation and traffic
A traveller in Switzerland has a highly developed transporta-

tion and road system at his disposal. The fully electrified federal
and private railway (75 lines in all) have modern rolling stock
and about 3,188 miles of track, while the 15 cog railways and 51
funiculars have a total of some 99 miles of track. The Swiss
Federal Railways alone carried 241 million passengers in 1965.
Total investment in the nation’s railways is 2,973 billion francs,
and the cog railways and funiculars represent 109 million francs
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in investment capital. Much of this can be considered investment
in the tourist trade.

Switzerland has direct air connections with all major Euro-
pean cities and all continents. Swissair, the Swiss national airline,
has a network covering more than 136,000 kilometres (85,000 miles).
In 1965, Swissair carried a total of 2,176,796 passengers and
covered 2.436 billion passenger-kilometres. It is impossible to say
just how many of the airline’s passengers were tourists, and thus
difficult to estimate how much if its 360 million francs in capital
investments may be deemed an investment in tourism.

The Swiss midlands, the Jura and the Pre-Alps are covered by
a dense network of primary and secondary roads, and the nation’s
22 Alpine highways are an attraction which draws hundreds of
thousands of foreign automobiles each summer. Since 1952,
Switzerland has spent more than 6 billion francs on highway
construction and maintenance. Since 1960, work has been in pro-
gress on a 1,125-mile network of highways to serve transit traffic
of which more than 850 miles will be motorways. Of that total,
about 193 miles have already been opened for use. The Federal
Government’s total expenditure on this National Road System
since its enception have been 2.9 billion francs.

The ships which ply the Swiss lakes are almost exclusively
pleasure craft. Thus, in contrast to the nation’s roads and rail-
ways, they may be regarded as a purely touristic investment.
There are 26 steamships with a total capacity of 24,250 passengers,
and 88 diesel ships with a capacity of 32,348 passengers. Total
value of Swiss lake navigation in 1963 was 27.3 million francs.

Resorts and schools

There are, of course, extensive touristic investments in every
resort. To mention just a few: outdoor facilities (parks, walking
paths); Switzerland’s 89 spa hotels and high altitude sanatoria
(6,870 beds); ice rinks; casino and music pavilions; in the high
mountains: 526 ski lifts, 44 chair lifts, 29 combination ski- and
chair-lifts, 168 cable-cars, nine elevators, sledge-lifts and other
devices, all of which have a combined peak capacity of 311,712
passengers per hour.

Last but not least on the inventory of Switzerland’s touristic
investments are the approximately 1,100 private educational institu-
tions of all kinds, located on the shores of many Swiss lakes and
in mountain districts. Like the hotels, they represent an import-
ant factor in the national economy. During the winter of 1964/65,
there were about 9,000 foreign students registered at Switzerland’s
10 universities.

In addition to those enumerated above, there is of course a
wide range of subsidiary businesses and services which are involved
in the touristic industry to a substantial degree: travel agencies,
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souvenir shops, new stalls at railway terminals, points of interest,
art collections, museums, etc.

All these examples adequately demonstrate that the touristic
industry is not a narrow branch of the economy limited to hotels

and restaurants. It is closely related to such diverse branches as .

railways, airlines, roads, textiles and watches, spas and rest homes,
schools, sport facilities—nearly every aspect of Swiss economy. To
quote an American slogan: “Tourism is not one industry, it is all
industries.” —Swiss National Tourist Office
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AUCKLAND SWISS CLUB

Our first social evening of this year, held on 13th May, was
another great success. This was a “Spielabend” and even though
the attendance was not as good as we had expected, all the mem-
bers present had a lot of fun taking part in all the dancing games,
or just watching the various competitions.

It was hilarious watching two young, blindfolded men getting
dressed in women’s clothes (undergarments included)! It cer-
tainly gave the ladies present plenty of inspiration as how to be
dressed with a difference. Also, the blindfolded couple, feeding
each other on whipped cream, deserved all the laughs and applause
they received. Neither of the two had a chance to eat much
cream—most of it was smeared over their faces or stuck under
their chins!

During dancing breaks, Kurt Hirzel told us some of his jokes,
of which he seems to have an unlimited supply. After so much
activity we were all ready for our supper: “Kalte Platte,” followed
by coffee, “Nussgipfel” and “Stueckli.”” Many thanks to all who
helped to make this evening a success and also to our two
musicians, they certainly keep our parties going! —H.B.

WELLINGTON SWISS CLUB

More than 200 members and guests of the Wellington Swiss
Club attended the club’s tenth annual ball held in the Display
Centre.

Cantonal flags decorated the hall and a large Emmentaler
cheese, weighing about 120 1b and made in the shape of a wheel,
was a focal point of the decorations. Cocktails were served in
the coffee lounge before the ball. The host and hostess were the
club president, Mr W. Frick, and Mrs Frick.

Official guests included the Mayor (Sir Francis Kitts) and
Lady Kitts, the Swiss Charge d’Affaires (Mr J. P. Weber) and Mrs
Weber, the president of the Swiss Society of New Zealand (Mr J.
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