
"Zibelemärit" (onion market) and
"Chachelimärit" (crockery market)

Autor(en): [s.n.]

Objekttyp: Article

Zeitschrift: Helvetia : magazine of the Swiss Society of New Zealand

Band (Jahr): 1 (1935-1936)

Heft 4

Persistenter Link: https://doi.org/10.5169/seals-941981

PDF erstellt am: 02.05.2024

Nutzungsbedingungen
Die ETH-Bibliothek ist Anbieterin der digitalisierten Zeitschriften. Sie besitzt keine Urheberrechte an
den Inhalten der Zeitschriften. Die Rechte liegen in der Regel bei den Herausgebern.
Die auf der Plattform e-periodica veröffentlichten Dokumente stehen für nicht-kommerzielle Zwecke in
Lehre und Forschung sowie für die private Nutzung frei zur Verfügung. Einzelne Dateien oder
Ausdrucke aus diesem Angebot können zusammen mit diesen Nutzungsbedingungen und den
korrekten Herkunftsbezeichnungen weitergegeben werden.
Das Veröffentlichen von Bildern in Print- und Online-Publikationen ist nur mit vorheriger Genehmigung
der Rechteinhaber erlaubt. Die systematische Speicherung von Teilen des elektronischen Angebots
auf anderen Servern bedarf ebenfalls des schriftlichen Einverständnisses der Rechteinhaber.

Haftungsausschluss
Alle Angaben erfolgen ohne Gewähr für Vollständigkeit oder Richtigkeit. Es wird keine Haftung
übernommen für Schäden durch die Verwendung von Informationen aus diesem Online-Angebot oder
durch das Fehlen von Informationen. Dies gilt auch für Inhalte Dritter, die über dieses Angebot
zugänglich sind.

Ein Dienst der ETH-Bibliothek
ETH Zürich, Rämistrasse 101, 8092 Zürich, Schweiz, www.library.ethz.ch

http://www.e-periodica.ch

https://doi.org/10.5169/seals-941981


OBERHASLI MD THB LATE KING ALBERT.

The classic mountaineering peaks of the Oberhasli, the
Engelh'drner, (Bern.Oberland), will ever remind, the people of
Meiringen that they have lost a true and noble guest, who returned
to them faithfully every year. How popular King Albert was! Not
because of his rank, but because of his sportsmanship. He avoided
all the fuss and excitement that usually attends a Royal Visit,
withdrew quietly to his villa in Lucerne. And when he reappeared,it was in simple mountaineering dress, alone. Then he would mount
his motor-cycle or get into his car and drive himself over the
Brtlnig Pass to Meiringen. His guides we re waiting for him, and he
picked them up as he reached their homes; one sat beside him, the
other in the back of the car. The party was complete. Each of the
three mountaineers carried his own gear, his own rucksack; what
was used by all was equally divided. The King had become an
Alpinist. In the hut, each had his allotted tasks; chopping wood,
kindling a fire, drawing water, washing up after breakfast, folding
the bedding, cleaning the floor. The King never shirked,or needed
waiting on - he was a man and a mountaineer like his companions.
But more than even they, perhaps, he knew the reward of those who
love the mountains, the sweetness of solitude.

The tours he loved were for the experienced, the difficulties
encountered not easy for a man nearer sixty than fifty. But he did
his share of the work; he would have it so. He was the first to
ascend the Kleine Wellhorn with a rope; in 1931 he climbed the
Kleine Gelmerhorn, and, two years later, the B&chlistock. That was
his last big tour.

During the last five years of his life he was to be seen in
Oberhasli every summer. But,much to his disgust, his "democratic"
mountaineering attracted journalists and sensation-seekers, all of
whom spoke and wrote and invented until they had given the world a
distorted picture of the Mountaineer King. But King Albert made
no comment - he went his way silent and undisturbed. - Why did he
return again and again to Oberhasli? The question is easy to
answer; he found there mountains and men with whom he liked to be.
Oberhasli will not forget him.

"ZIBELEMARIT" (ONION MARKET) and "CHACHELIMARIT" (CROCKERY MARKET).

One of the quaintest and most typical traditions preserved by
the peasants of Switzerland is the Bernese Onion Market, which in
the course of decades has attained about the same degree of importance

as Nottingham Goose Pair. On the last Monday in November, the
streets and squares of Berne are thronged with the population of the
whole district. Onions and vegetables of every kind are brought
into the town from the surrounding countryside, the arcades and
thoroughfares of the old town are barricaded with the stalls of the
peasants and the great variety of their wares. On this day the
whole of Berne's supply of vegetables and other agricultural produce
is purchased for the Winter. The Onion is the symbol of the day.It is to be seen everywhere, in yard-long plaits on the stalls, and
even in the form of marzipan decorations for hats, button-holes and
watch-chains. Till late in the evening the merry hustle and bustle
goes on. As soon as a favourable opportunity appears, youth takes
charge of the situation and a confetti battle ensues, varied by every
form of fun and mischief that can possibly be thought out. — The
traditional scene of the Crockery Market is the Theaterplatz, and
here everything that could by any effort of the imagination stop a
gap in the household stock of china is on view. Every kind of ware
from the finest Fayence and Majolica to the humblest of household
china is sold and bought. An old tradition has it that the Bernese
swain should present the damsel of his choice with a pretty china cup
bought at the Market. And, on November 25th,there is no other present

that she would treasure more.
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