
Zeitschrift: Swiss review : the magazine for the Swiss abroad

Herausgeber: Organisation of the Swiss Abroad

Band: 35 (2008)

Heft: 1

Werbung

Nutzungsbedingungen
Die ETH-Bibliothek ist die Anbieterin der digitalisierten Zeitschriften auf E-Periodica. Sie besitzt keine
Urheberrechte an den Zeitschriften und ist nicht verantwortlich für deren Inhalte. Die Rechte liegen in
der Regel bei den Herausgebern beziehungsweise den externen Rechteinhabern. Das Veröffentlichen
von Bildern in Print- und Online-Publikationen sowie auf Social Media-Kanälen oder Webseiten ist nur
mit vorheriger Genehmigung der Rechteinhaber erlaubt. Mehr erfahren

Conditions d'utilisation
L'ETH Library est le fournisseur des revues numérisées. Elle ne détient aucun droit d'auteur sur les
revues et n'est pas responsable de leur contenu. En règle générale, les droits sont détenus par les
éditeurs ou les détenteurs de droits externes. La reproduction d'images dans des publications
imprimées ou en ligne ainsi que sur des canaux de médias sociaux ou des sites web n'est autorisée
qu'avec l'accord préalable des détenteurs des droits. En savoir plus

Terms of use
The ETH Library is the provider of the digitised journals. It does not own any copyrights to the journals
and is not responsible for their content. The rights usually lie with the publishers or the external rights
holders. Publishing images in print and online publications, as well as on social media channels or
websites, is only permitted with the prior consent of the rights holders. Find out more

Download PDF: 22.08.2025

ETH-Bibliothek Zürich, E-Periodica, https://www.e-periodica.ch

https://www.e-periodica.ch/digbib/terms?lang=de
https://www.e-periodica.ch/digbib/terms?lang=fr
https://www.e-periodica.ch/digbib/terms?lang=en


Advertising feature

www.soliswiss.ch now in five languages

To coincide with its 50th anniversary, Soliswiss has
launched an attractive, user-friendly website in five
languages. Check it out! Visit us at www.soliswiss.ch

Textual and visual information is graphically applied in a controlled

but entertaining manner so as to enable visitors to prioritise visual

content. This guides the user as he or she navigates smoothly from

the essentials to the details.»

Felix Bossert, Director of Soliswiss with
overall responsibility for the new website
«Our members live in 144 countries around

the world. The fastest and most convenient

way of publicising our attractive products
is the Internet. The first version contained

German and French versions. This was

then expanded to include English, Italian

and Spanish, and our messages were made shorter and snappier.

We look forward to feedback from around the world!»

Robert Roos and

Alice Baumann, text
experts, responsible

for the editing
of textual content
«In an age obsessed

with the visual, texts

have a difficult time

being noticed. Text should therefore be as simple, short and

understandable as possible. Faced with the complex issues contained

in the new Soliswiss website, our team tried to come up with texts

that could be read and understood with as little effort as possible.

The ultimate goal of reading is to elicit a response - to instil trust

in Soliswiss products.»

Hans Grüninger of Weiersmüller
Bosshard Grüninger WBG, AG für
visuelle Gestaltung, Zurich,
responsible for the graphics
«The aim of the new website is to inspire

Internet users to check out the services

provided by Soliswiss. Clear, contemporary

graphics allow them to immediately identify

and understand what Soliswiss is all about and what type of benefits

they can derive from Soliswiss products.
The website layout is based on horizontal levels with different

emphases and colouring. The familiar visual language is supplemented

by imagery reflecting the four core activity areas of Soliswiss.

Patrick Schürmann of Adwired AG,

Zurich, responsible for consulting
and design
«The main aim of the new website was to

offer users more information with fewer

mouse-clicks. In short: To simplify the search

for information and enhance the presentation

of Soliswiss products.

This includes an easy-to-foilow product range structure and

streamlined content, particularly for potential policyholders, as well

as direct access, for example, to damage claims for existing clients.

Plus a new feature: To enhance the quality of content even further,

boxes adjacent to the product pages provide regularly updated
information on topics of interest and details of special Soliswiss offers.

The new-look Soliswiss website with its contemporary structure

makes finding information child's play.»
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